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MNPO®ECCUOHAJIbHBIA KOHIENT « COMPANY»
B COBPEMEHHOM AHIVIOA3BIYHOM BU3HEC-IUCKYPCE
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AHHOTALHSA: CIMamvs NOCBAUEHA AHATU3Y NPOPECCUOHATBHO2O KOHYENnma «COmpanyy Kax 00HO20 U3
CYOOPOUHAYUOHHBIX KOHYENMO8 MAKPOKOHYenma «business», opeanusyioue2o KoHyenmocghepy co8pemMeHHo20
AH2NIOAZBIYHORO OU3HeC-OUCKYpca. Mlccnedyomes 0epusayuortblil, C108000pa308ameibHblil U MeKCmooopasyouuLl
ROMEHYUAIbL CILOBA-HOMUHAMOPA KCOMPANY», €20 CEMAHMUYECKUE CES3U C OPYSUMU BO3MOICHBIMU HAUMEHOBA~
HusAMU KoHyenma. Paspabamvleaemcs apxumexkmoHuka KOHYenmd, 8KII0UAOUAsS CEMAHMUKO-NOHAMUUHbII,
CMBICII0BOIL (CMBICTIO8bLE YEeHMPbL / CeMaHmuyecKue 10pa), 00pasHulll (0YeHOUHbIU U 00U eCMEEHHbLI CIePeomu-
nbl) U cxeMamuyeckuil (aKYUoOHAIbHbI (hpetim) KOMNOHEeHMbL.

KiroueBble ciioBa: cyOkoHyenm «companyy, GusHec-0UCKypc, CMbLCI08OU eHMP, AKYUOHAbHbLI (hpetim, cme-
peomun.

Abstract: the paper is devoted to the analysis of the professional concept «companyy as one of the subordinate
concepts of the macroconcept «business» which organizes the conceptual sphere of the contemporary business
English discourse. The derivative, word-building, text-composing potentials of the word company have been
studied, as well as its semantic links with other possible names of the concept. The structure of the concept includ-
ing its semantic notional, sense (sense centers / semantic kernels), imagery (evaluative and social stereotypes)

and schematic (action frame) components have been developed.
Key words: subconcept «companyy, business discourse, sense center, action frame, stereotype.

B. JI. UBamenko u P. JIeHekep yTBepKIaroT, 4TO
«MaKpOKOHLIETIThI/CyNIEPKOHIENTHl pachagaloTcsi Ha
Ooee 1poOHbIe 00pa3oBaHUs — CyO- MIIM MUHU-KOHIIETI-
ThI, KOTOpPbIE, B CBOKO OYepellb, MPOLYIUPYIOT OoJee
MeJKue koHuenTsl [ 1, c. 146; 2, p. 45]. MakpokoHuenT
«business» Taxxe TeHepHUPYET KOHIIETITH HIXKHETO yPOB-
HSl KaTEerOpHU3aIliK — CyOKOHIIETITHI «Worky 1 «company.
I[envro ananusa siBISETCS pa3padOTKa apXUTEKTOHUKU
po(heCcCHOHATBHOTO KOHIIETITa «company», ero Bep-
0aEHOTO TIPECTABICHHS B COBPEMEHHOM aHIIIOS3BITHOM
OusHec-qucKypcee. 3adauu BKIIOYAIOT BISBICHUE MEH-
TaJIbHUX COCTABJISIOLIMX KOHILIENTa «company» U HX
BepOAbHUX KOPPETISTOB, MOJAECTHUPOBAHHE €r0 CXeMaTHy-
HUX CTPYKTYp. Mamepuanom Uccie10BaHus MOCITYKIITH
CHelMaIbHbIE U DHIMKIIONEANYECKUE CIOBAPH IO KO-
HOMUKE U OM3HECY, CIOBapH CHHOHHMOB ¥ aHTOHHMOB,
Te3aypychl, OM3HEC-MTyOIUKAIlUM HAa WHTEPHET-caiTax
BEJyIINX OPUTAHCKUX M aMEPUKAHCKHX KOMIIaHHIA, B
YaCTHOCTH, >KaHpOBbIe GopMbl Business Plan, Annual
Report, SWOT-Analysis v np.

YacTryHOE ONMMCaHMe KOHIIETITA «company» HaXo-
IUM B TPETHEM pasleiie TUCCEePTANOHHOW padoTHI
1O. B. llIunuiuHoM, KOTOpast paccMaTpuBaeT ero Ha 0aze
KOTHUTHUBHOM MeTadopsl — B popMe nepcoHuuKanun
(KomIaHus — cOLMaJbHBIN CyOBEKT: CiIyra, 00pa3oBbIil
rpaXXJIaHWH, JIUJEP) U MPEAMETHO-IIEHTPUUYECKOro (peii-
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Ma 3a KOJIWYEeCTBCHHBIMU, KAUCCTBEHHBIMH U JIOKATHB-
HBIMH IapaMeTPaMu: «Takon» (MH(OPMAIIHS O IIEHHOCT-
HBIX YCTAaHOBKaX KOMITAHUH ), CKOJIBKO» (MacIITaOHOCTh
JIeSIILHOCTH ) M «Tam» (MecTo ObiToBaHuA) [3, ¢. 12—13],
KOTOpBIE HE MCUYEPIBIBAIOT BCEX COCTABIISIFOIIUX JTOTO
KOHIIENTA, YTO MbI U TIOTILITAEMCS BOCIIOTHUTH B TAHHOM
HCCIICIOBAaHNN.

Meroanka aHann3a KOHIIENTa «company» paspado-
TaHa C YI€TOM METOIOJIOT MU KOHIIETITYaIbHOTO aHAIN3a
B Tpynax B. JI. UBamenko, C. A. XKaborunckoi, P. Jle-
Hekepa, B. A. Macnogoii, 3. JI. ITorosoii, M. B. TTume-
HoBo#, FO. C. Crenanosa [2; 4-9]. [Ipu napabotke me-
TOIUKH aHAIN3a KIIOYEBBIMH BOIPOCAMH SIBJISIOTCS
pa3paboTKa CTPYKTYPbI KOHLIETITa; OTPEIETICHUE SI3bIKO-
BBIX CPEIICTB €0 HOMUHAIMH; CIIOCO0 MOJIEIUPOBAHUS
CTPYKTYPHBIX KOMIIOHEHTOB; MpOIeNypa aHalInu3a KOH-
1enTa (B S3bIKE WIH JUCKypCe).

HWcxons u3 npupop! ipodeccHoHaTbHBIX KOHIIETITOB
Ou3Heca, TATOTCIOMUX K PAlNOHAIHHO-IOTHICCKOMY,
00BEKTHBHOMY TPEJICTABICHUIO 3HAHUH 00 OKpYKaro-
[IeM MHUpE, XOTS U HE JUIICHHBIX AMOIIMOHATBHO-IICH-
HOCTHBIX 1 00pa3HBIX KOMITIOHEHTOB, UX apXUTEKTOHHUKY
MOYKHO TIPE/ICTABHUTH B TAKMX MEHTAJBHBIX CTPYKTypax:
[TEepMHHO |TOHSTHE, CMBICTIOBBIC IIEHTPBI / CEMaHTHYEC-
KHE s1pa, 00pa3bl-KapTUHKU / TeIITANBTHI, S1-CXEMBI,
00pa3bI-NPOTOTHUIIBI, 00Pa3bI-CTEPEOTHUIIBI, 00PA3BI-AHT-
POTIOCUMBOJIBI, PpeiiMbl / CLIEHAPUH MPEATTPUHAMATEb-
ckoit gesrensHOCTH. Takum 00pa3oM, B cocTase npodec-
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CHOHAJIBHBIX OM3HEC-KOHLENTOB IPHCYTCTBYIOT HOHs-
MUHBLI KOMROHEeHm, TIPECTAaBICHHBINH [TepMUHO]
MIOHSATHEM, CMBICT060II KOMHOHeHm (CMBICTIOBBIC IICH-
Tphl / CEMAaHTUYECKHUE AIpa), 0OPA3HbLI KOMHOHEHM
(oOpaz-kapTuHKa / remraisT, 00pas3-crepeorur, oopas-
MIPOTOTHII), CUMBOIUYECK UL KOMPOHeHm (AaHTPOIIOCUM-
BOJI), OU€HOYHbII KoMnOHeHm (OTICHOYHBIN CTEePEOTH),
cxemamuyeckuit komnonenm (51-cxembl, ppeiimel, ciie-
Hapum).

K HamMeHOBaHMSM KOHIIENTa OM3HEC-TUCKYPCa MBI
OTHOCHM TEPMUHBI ¥ OOIIEYTIOTPEONTEIBHBIE CIIOBA B HX
TEPMHUHOJIOTMYECKOM 3HAYCHUU, UX JCPUBATHI B (hopMe
HOMHUHATHBHBIX €IMHUII (CYLIICCTBUTEIbHBIX, [IPUIara-
TENBHBIX, [JIATOJIOB M HAPECUHii), UX CBOOOAHBIC COUCTA-
HUs (aTpuOyTUBHBIC, OOBEKTHBIC, IPEANKATUBHBIC, al-
BepOHaJbHBIC), yCTOWYHUBBIC CIIOBOCOYCTAHHS U UTMOMBI,
npodeccnoHaNbHBIC 1 HOMEHKIIATYPHBIC Ha3BaHUS TIPO-
(beccwid, TOIDKHOCTEH, KOMIIAHWH, TOBAPOB/YCITYT, Ha3Ba-
HUS KAHPOBBIX (POPM UM pyOpHK, MPEICICHTHBIC NMEHA
BEJyIIMX OM3HECMEHOB-TIPAKTUKOB M TEOPETUKOB OW3-
Heca, Ha3BaHUsI OM3HEC-TCOpHi, MOZIENEH U MpoLeayp,
JETIOBBIC JKAPTOHU3MBI M TIepHQpa3bl, CIOTaHbl KOMIIa-
HU, TPOPECCHOHAIBHO MapKHPOBAaHHbBIC apPEMUU
(TIOCITIOBHITBL, TIOTOBOPKH, KpbUIaThIe (hpasbl, 00IIen3BecT-
HBIC MAaKCHMbI, aBTOPCKUE U3PEUCHUS, AJUTFO3HHU), TIPO-
MO3UILMOHANIBHBIC CTPYKTYPBI (BHICKA3bIBAHUS, PEUCBBIC
aKThl), (PPArMEHTHI KAHPOBBIX (HOPM, OMHCHIBAIOIIHUE
KOHIIEIIT.

PaspabarbiBast MOJIENIb KOHIICNITA «companyy, IpH-
MEHSIEM TIPUHIUT ORUCAHUA-MOOeNUposanus (TCPMUH
B. JI. MBamieHko), KOTOPBIA MpEArnoiaraeT omrucaHue
MOHATUHHON MapaJurMbl KOHIIENTA, €r0 CMBICIOBOU
OpraHu3anuy, pa3paboTky oOpa3HON COCTaBIIONIEH,
00BEKTHBHAPYEMOH B OIICHOYHOM U COI[HATIBHOM CTEPEO-
TUIAX, HOCTPOCHUE aKIMOHAIBHOTO (peitma Ha Gaze
BBISIBICHHBIX KOTHUTHBHBIX ITPH3HAKOB.

[pouenypa aHasi3a KOHIENITAa UMEET HEMAIOBAYKHOE
3HAYCHUE /ISl COBPEMEHHOTO UCCIIEA0BATENS, TOCKOIBKY
[IPEeIOCTABIISIET METOOJIOTMYECKHUIT anapar u HHCTPY-
MEHTapHi JJIs TOCTHIKEHHS HCKOMOM LIeJIH — UCCIIe/0-
BaHMS TIYOMHHBIX CTPYKTYP, KOTOPBIC CTOST 3a SI3BIKO-
BBIMH (pOpMaMU BEIPaKEHHS MCHTATLHBIX 00pa30BaHHH.
[Ipn aTOM mpoTIEaYpHI aHAN3a KOHIIETITA MOTYT BapbH-
POBaThCS B 3aBHCUMOCTH OT ITOCTABICHHOH IEpes mc-
CIJIeTOBATEJICM IIEIIH — BELIBICHHE CITOCOOOB SI3BIKOBOTO
BBIPOKCHUST KOHIICTITA, PEKOHCTPYKIUS CTPYKTYP KOH-
LENTa U CTOSIICTO 32 HUM (hparMeHTa sI3bIKOBOM KapTH-
HBI MUpA, IOCTPOCHHE MOJCTH KOHIICTITA KaK ¢THHUIIBI
CO3HaHHUs, POPMYIUPOBAHNE KOTHUTHBHOW JAeDUHHUIIUK
KOHIIENTA.

O06001mast OIBIT METOAUK ONUCAHUS KOHIIENTYaJIb-
HBIX CTPYKTYp IPEABIAYIIUX UCCIEI0BATENIEH, a TaKKe
coOcTBeHHbIe HapaboTku [10, c. 197-205], npenaraem
CJIC/TYTOIIHIE MPOICAYPHl aHAIN3a MPOPECCHOHANBHBIX
KOHIIETITOB OM3HEC-IMCKYypCa: OUepIMBACM MPEIMETHYO/

¢byHKUHOHATBHYIO/pedepeHTHyI0 cdepy, o0nacTh 3Ha-
HUSI/ ISSUTBHOCTH, B PaMKaX KOTOPO# H3y4aeTcst KOHICTIT
U KOTOpasi OIpeIessieT MaTepuall HCCIICI0OBaHMUS; 33 Tep-
MHUHOJIOTHYCCKUMHE M CIICIHATbHBIMU YHIIUKIIOTIEANYEC-
KHAMH CJIOBAPSIMHU, CIIOBAPSIMH CHHOHMMOB M aHTOHUMOB,
Te3aypycaMu U OM3HEC-KOHTEKCTAMH HAXOAUM CHHOHH-
MHUYECKYIO 1 aHTOHUMHYECKYIO CIICIIHaIbHYIO JEKCHUKY,
MIPOSICHSIIOIIYTO COMIepIKaHIe KOHIIETTa; YCTaHABIIBAEM
UMsI KOHIIETITA CPETH BOBMOKHBIX HOMUHATOPOB, ITPOBO-
UM MIX CEMaHTHUYCCKUI aHaIH3, BBIBISICM JCPHBAIIH-
OHHBIC ¥ TUCTPUOYTHBHBIC BO3MOXXHOCTH; ISl OTIpeie-
JICHUS MOHATUHHOTO 00beMa KOHIIETITA C IMOMOIIBIO
METOJa CIOBapHBIX Ne(UHUIUI cIoBa-BepOann3aropa
KOHIICTITA 10 CIICIIUATBEHBIM CIIOBAPSIM BBIACISIEM XapaK-
TEpHBIC MPU3HAKH MOHSITHUS; C TIOMOIIBI0 METOA JUCT-
pUOYTHBHOIO aHaIM3a M METOIA KOTHUTUBHOW HHTEp-
NPETAIUHU ONPEACSICM CMBICIOBBIC IIEHTPBI, HAXOAUM
WX SI3BIKOBBIC PEIPE3CHTAHTHI; BBISBIISIEM S3BIKOBHIC
(dbopMbI BeIpaKeHHS 00pa30B-KapTHHOK, SI-cxem, oOpa-
30B-IIPOTOTHITIOB, 00PA30B-CTEPEOTUIIOB, HAITMOHAIBHBIX
AQHTPOIIOCUMBOJIOB, PUCYTCTBYIONINX B TOM HJIH HHOM
KOHIICTITe OM3HEC-TUCKYPCa; IIPOBOIMM JIMHTBUCTHIEC-
KOE OMUCaHue Mojaeied — GpedMOBON/CKPUIITOBOM
CTPYKTYPBI KOHIICTITA; IPEACTABIISIEM CTPYKTYPHBIE KOM-
MOHCHTHI KOHIICTITA B BU/IC CXEMBI.

KoHnent «companyy siBIsieTCs1 CyOKOHILIEITOM I10
OTHOIIIEHHUIO K MaKPOKOHIIENTY «businessy, oOpa3yeTcs
Ha 0a3e OIHOrO M3 MPU3HAKOB MOHATHS «businessy, Ko-
Topoe ompenenseTcs Kak «commercial enterprise
regarded as a going concern; commercial establishment
with all its trade, liabilities» [11, T. 2, p. 695]. HomuHaHT
KOHIICTITA @ business IMEET TIOJIHYIO TPaMMAaTHIECKYTO
napagurMy (yrorpeOIseTcst B eIMHCTBEHHOM U MHOYKECT-
BEHHOM YHCJIC), BCTYIIACT B CHCTEMHBIC JTIEKCHKO-CEMaH-
TUYECKHUE CBSI3U C IPYTUMU JIGKCEMaMHU: association,
company, concern, corporation, an enterprise | an
undertaking, firm, organisation, venture [12, p. 37; 13,
p. 14; 14, p. 69].

C 1enbio BBISIBICHHS HOMHHATOPA KOHIIEITa «COMm-
pany» oOparaemMcst K OIpeIe/ICHIsSIM CHHOHUMOB — I10-
TEHIHAIBHBIX BEpOAIM3aTOPOB B CIICIIHATIBHBIX CIIOBA-
psix: a business — «person or group of people organized
to buy, sell or provide a service in order to make a profit:
a firm or company» [12, p. 55; 14, p. 68; 15, p. 86];
association — «a group of people or companies with the
same interest: trade association, employers’association,
manufacturers’ association» [12, p. 17]; company — «a
group of people organized to buy, sell or provide a service
in order to make a profit» [12, p. 55; 15, p. 86]; concern —
«a business or company» [12, p. 58]; corporation — «large
company» [Ibid., p. 65], an enterprise — «a business:
a small-scale enterprise = a small business; a state
enterprise = a state-controlled company» [1bid., p. 98];
firm — «a business concern, esp. one involving a
partnership of two or more people, e.g., a legal firm» [16];
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organization — «group or institution which is arranged
for efficient work» [12, p. 202]; venture — «a business or
commercial activity in which there may be some risk»
[14, p. 468]. Cpeart HOMHHATOPOB KOHIIEMTA BBIACISIEM
JIeKCeMyY company Kak JOMHHAHT CHHOHIMHYECKOTO psijia
Y COOTBETCTBEHHO UMSI KOHIIETITA, HCXOIISI U3 CIISTYIOIINX
COO0OpaKeHHIA: OTIpeIeIICHHE JAHHOH JIEKCEMBI B TIOJTHOM
Mepe 0TBEUACT CYITHOCTH OU3HECOBOU NIESITEIBHOCTH, B
oTiIn4He OT OoJice OOMMX NMOHATHH association,
organisation u 0ojee CIeUUATU3UPOBAHHBIX TOHATHI
corporation (muddepeHIMOHANbHBIN TpU3HaK «large»),
firm (nuddepeHInoHaIbHbI TpU3HAK «tWO Or more
people»), venture (muddepeHINOHANBHBIN NPU3HAK
«risk»).

Bri6op BepbOasmzaropa KOHIENTA — JIEKCEMBI
company 00yCIIOBIICH TAKKE €€ BEICOKOH YaCTOTHOCTHIO
ynotpeOieHuss B OU3HEC-IUCKypCe, 3HAUUTEIbHBIMU
JTUCTPUOYTUBHBEIMU BO3MOKHOCTSIMH, TEKCTOTBOPUECKAM
MOTCHIINAIOM, KOMMYHUKATUBHON PEJICBAHTHOCTHIO U
aKTyaJbHOCTBIO ISl OOLIICHUS B OHM3HECe.

Jlekcukorpaduueckre UCTOYHHKH U UCCICTYEMbIC
KOHTEKCTBI MOATBEPKIAIOT 3HAYUTEIbHBIC TUCTPHOY-
THBHBIE BO3MOXXHOCTH BepOanm3atopa KOHIENTa
«company», MpOSIBISIFONIHECs B 00pa30BaHUM CIIOKHBIX
TEPMHHOB, KOTOPBIE MOKHO CHCTEMAaTU3UPOBATh TAKHMU
MopdonoruueckuMu moaensmu: A + N — big company,
domestic company, electric company, indigenous com-
pany, joint company, private company, proprietary
company, small company, subsidiary company; Br.,
N+ N — auction company, bus company, commission
company, daughter company, distributor company, fi-
nance company, home company, insurance company,
invest / trust company, mortgage company, parent com-
pany, power company, product company, railway com-
pany, state company, stock company, supplier company,
vendor company; V-ing + N — holding company, engi-
neering company, factoring company, farming company,
forwarding company, leasing company, manufacturing
company, purchasing company, retailing company, ship-
ping company, trucking company; V-ed + N — affiliated /
allied | related company, chartered company, incorpo-
rated company, mixed company, regulated company;
A + N + N — joint stock company, real-estate company,
single-division company; A + V-ed + N — medium-sized
company, private limited company, public limited com-
pany, Br.; N + V-ed + N — state-owned company u ap.

TexcTooOpasyrole BO3MOKHOCTH BepOaIN3aTop
company MPOSIBISIET B TEMATHUCSCKOM OpraHU3aIUH KaH-
poBbix hopm: Company Acts, Company law, company s
balance sheet, company’s share-based compensation
plan, company s pention plan, company s restructuring
plan, company s statement of cash flow; HazBaHUsIX pyO-
puk OusHec-nokymeHToB: The Company, Company
Accounts, Company Organization, Company Summary,
Subsidiary and Affiliated Companies.

TeopeTnveckoe OCMBICTICHUE MOHATHS «Company»
OTpaXkaroT Ha3BaHUsl Hay4yHBIX Teopuit: The theory of
company, The theory of company finance, The theory of
company accounts, The theory of company law, MeTOTHK
HCCIICIOBAHMS IEATEIHHOCTH KOMIIAHU: company § net
working interest (entitlement method).

B cooTBeTCTBUH C OMpeNeNCHUSIMHU JICKCEMBI
company B TOHATHHHOM 00bEMe KOHIIETITA IPUCYTCTBY-
IOT YeThIpe mpu3Haka: «person / group of peopley,
«organized», «voluntary», «to buy, sell, provide a
servicey, «to make a profit».

CMBICTIOBBIC LIEHTPBI / CEMAHTHUECKUE S/Ipa KOHIIET-
Ta «company» BBIICJISIEM METOIOM KOTHUTHBHOM HHTEP-
MpeTAlUU JICKCHYCCKUX CIUHUIl — PENPE3CHTAHTOB
KOHIICTITOB B PE3yJIbTATE aHAIM3a JICKCHKOTPaPUISCKIX
crarei ¥ )KaHPOBBIX (hopM OM3HEC-IHCKYpea: «company
is a workplace» (kKoMmMIaHus — TPYAOyCTPOUCTBO),
«company is a career ladder» (kommanust — Kapbepa),
«company is teamwork» (KoMIaHus — COTpyIHIHYECTBO),
«company is earnings» (KoMImaHus — 3apadoTOK),
«company is powen» (KOMIIaHUS — BJIACTh).

CwmpbicnioBO# LEeHTp «company is a workplace»
MPEICTABIISIOT HOMUHATHBHBIC KOHCTpYKUuK: Top rating
from Fortune for best company to work at and most
admired company (Microsoft SWOT Analysis // http://
www.bsu.edu); mpenuKaTHBHBIE CTPYKTYPBL: COMpany is
a workplace, company offers working environment,
company provides jobs; nporio3unuu: Alcoa is the world s
leading integrated aluminium company, providing jobs
to 61,000 employees across 31 countries (Alcoa // http://
www.alcoa.com); (parMeHTHI JIEJIOBBIX TOKYMCHTOB:
Oriflame strives to become the number one workplace
with an inspiring corporate culture. In its four regions,
Oriflame offers a truly global working environment with
around 7.500 employees located in offices all over the
world (Oriflame AR 2012).

CMBICIIOBOH LIEHTp «company is a career ladder»
MPE/ICTABIISIOT CJIOBOCOYETAHHS PA3HOTO THIIA CO CIIOBOM
company W €ro CHHOHUMaMHu: company / corporate lad-
der, hook-and-ladder company, climbing the company /
corporate ladder, to move up the corporate ladder;
NpyTHe HOMAHAIIUH, KOPPEIUPYIOIIHE C STHM OHITHEM:
advancement, hierarchy, pyramid, ranking, career devel-
opment, career opportunities, entry-level position, glass
ceiling, low rung, office junior, to fast-track the way up,
to pull the ladder out from under entry-level employees,
to scheme the way to the top; aHanuTHYECKUE 0030PBbI:
According to a new study by the National Employment
Law Project a drive-through window cashier has little to
no opportunity to climb the fast-food industry s corporate
ladder. By comparison, 31 % of jobs in the US industries
are above entry-level. It doesn t get easier when the same
fast-food establishments keep pulling the ladder out from
under their entry-level employees (J. Notte); pparmeHTbI
NIETIOBBIX TOKyMEHTOB: Employees — career opportunities
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with challenging assignments. Oriflame provides unique
careers in research and development and catalogue cre-
ation. A creative career at Oriflame means a unique pos-
sibility to be involved in the production of one of the world s
largest beauty publications (Oriflame AR 2012).

CwMmpbICIOBOI LIEHTp «company is teamwork» npen-
CTaBILSIIOT JIGKCEMBIL: teamwork, teaming, collaboration,
involvement, to consolidate, to involve; cIoBOCOYETAHNS:
high performance team, team building, team development,
team experience, team enrichment (initiative), team
member, team player | playing; npomno3unuy, IpeacTas-
JISIFOLIHE ACSATEIBHOCTh KOMITAHUH KaK SIHOW KOMAaHIbI:
Oriflame’s core values derive from the team playing
passionate people in the organization; People who work
together and share the same goal achieve greater results
(Oriflame AR 2012), The group is committed to regular
communication with employees and encourages employee
involvement in the performance of the company
(SABMiller AR 2009); hbparMeHTBI IEIOBBIX JTOKYMEH-
ToB: Deere’s team enrichment initiative supports this
emphasis on employee teaming and collaboration. By
promoting a more global and inclusive work environment,
team enrichment helps the company to strengthen its
competitive advantage through the attraction and
retention of highly talented employees from all backgrounds
(John Deere AR 2008).

CMBICIIOBO# LIEHTP «company is earnings» mpen-
CTaBJISIIOT CIIOBOCOYCTAHUS: aTPHOYTUBHBIC — COMpPAny §
earnings, company s gains, company s income, company s
profit, company s revenue; peANKATUBHBIC — COMpany
earns, company makes profit; nponosunun: Cargill
earned $2.6 billon in fiscal 2010; Cargill earnings rose
13.5 per cent to $2.07 billion (Cargill AR 2010).

CMBICIIOBOI! IEHTP «company is power» mpeIcTaB-
NS0T JeKCeMbl: command, dominance, power, to
dominate, to globalize; arpuOyTUBHBIC U TIPEIUKATUBHBIE
cioBocoueTanus: chain of command, line of dominance,
power structure, global company, mega company,
monopolistic company, multinational company, blue-chip
company, top-notch company, global market share,
global reach, to expand globally, to gain monopoly;
TIPOTIO3UIINH, OTTUCHIBAIOIIIIE JOMUHUPOBAHNE KOMITAHHI
Ha perake: Chevron is a global energy company with
significant business activities in the following countries
(Chevron AR 2008); In the late 1990s, a single technology
company became so unfathomably rich and powerful —
and so _dominating not only in its own industry but in a
massive and rapidly growing new one — that the U.S.
government dragged the company into court and
threatened to break it up over anti-trust violations
(H. Blodget // www.businessinsider.com); aHaauTudec-
kue 0030psL: In the early 1900s, Coca-Cola started to
globalize; Many labor practice suits have been filed
against the mega beverage company with accusations of
child labor sweatshops and discrimination in providing

health care benefits to workers; With its push for global
market share, Coca-Cola now operates in over 200
countries with over 84.000 suppliers (Globalization //
www.saylor.org).

OOpa3Hasi coCTaBIISIFOIIAsT KOHIITITA «company»
MIPUCYTCTBYET B CTEPEOTHUITH3AIIIH HMHUIKa KOMIIAHUH B
KOJJICKTUBHOM CO3HAHUH HOCHUTEJCH aHTIINHACKOTO SI3BI-
Ka. MarepranoM HCCIIeTOBaHsI ITOCITY KN PE3yITbTaThl
CBOOOTHOTO aCCOIMATHBHOTO KCIICPUMEHTA KOMIAHUT
Google, ipencraBicHHbIC HAa UHTEpHET-caiite http://
news.yahoo.com. Ctumynom nociyxunu 11 Begymux
IT-xkommanmii: Google, Microsoft, Apple, Yahoo, Twitter,
Samsung, Nokia, Amazon, Netflix, Nintendo, Blackberry
u 10 peaknuii pecoHAEHTOB Ha KaXkKayto u3 Hux. 0600-
[ICHHBIC PE3YJIBTAThl Jaii BO3MOXKHOCTH MOCTPOUTH
OIICHOYHBIN M OOIIECTBEHHBI CTEPEOTHUITBI KOHIENTA
«company»: company 110 peakiuii — slow (B ToM uucie:
slow today, slow lately, slow to ship, slow on my
computer) — 16; popular (B Tom uuncie: popular in Japan,
popular in South Africa, popular in the UK) — 11; cheap
(B ToM unciie much cheaper) —9; successful —§; stupid —7;
expensive — 6; bad, gay — 5; good — 4; awaresome, greedy,
racist — 3; conservative (B Tom uucie right wing), crap,
fast (B Tom umucne choppy), quiet — 2; addictive, blurry,
boring, complicated, easy to hack, far behind, great,
heavy, high, important, liberal, limited, low, overpriced,
secretive, secure, small, smart, strict, strong, stubborn,
terrible — 1.

CeMaHTHUECKasl HHTEPIPETALMs] peaKLUi I03BOIU-
J1a O0BEIMHUTH CIIOBA-PEAKIIMHA OOIIMM CEMaHTHUECKUM
KOMITOHEHTOM (JICHOTAaTOM) B TaKue rpynisl: slow — 16,
easy to hack — 1, far behind — 1, limited — 1, low — 1,
small — 1, stubborn — 1 — slow — 22; popular — 11,
addictive — 1 — popular — 12; successful — 8; cheap —9;
stupid — T; expensive — 6, greedy — 3, overpriced — 1 —
expensive — 10; bad — 5, crap — 2, strict — 1, terrible — 1
— bad —10; good — 4, great — 1, high — 1, important — 1,
secure — 1, strong — 1 — good —9; smart — 1, awaresome — 3
— smart — 4; gay — 5; boring — 1; complicated — 1,
blurry — 1, heavy — 1, quiet — 2, secretive — 1 —
complicated — 6; conservative — 2; racist — 3; fast — 2;
liberal — 1.

JlanpHEeNIINK aHAJIU3 CII0B-ACCOLMATOB O3B0
CTPYNIIIHPOBATH UX MO0 TaKMM KOTHUTHUBHBIM IMPH3HA-
KaM:

— OIICHKA JEeATECIbHOCTH KOMIaHuu: good — 9,
bad — 10, successful — 8;

— CTOUMOCTB ycnyT: expensive — 10, cheap — 9;

— pacmpoCTpaHeHHE YCIYT, U3BECTHOCTh KOMITAHUH:
popular — 13,

— CKOpPOCTb IpenocTaBieHus ycayr: slow — 22,
fast —2;

— JIOCTYITHOCTh yciyr: complicated — 6;

— WHTEIUICKTyaJbHOE BOCHIPHUATHE IPOTPAMMHOTO
npoaykra: stupid — 7, smart — 4;
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— HMOIIMOHAIBHOE BOCTIPUSATHE MPOTPAMMHOTO MPO-
nykra: gay — S, boring — 1;

— WJICOJIOTHYECKOE BOCTIPUSATHE TPOTPAMMHOTO ITPO-
IyKTa: conservative — 2, liberal — 1, racist — 3.

AcconnaTuBHBIN KCIIEPUMEHT BBISBII aHTOHIMU-
YeCKHe IMaphl CIOB-PEaKIUil, CBUACTEIHCTBYIOIINE O
(hopMIpPOBaHIH KOHTPAIUKTOPHOTO OLIEHOYHOTO 00pa3a-
crepeoruna [T-KOMIIaHWU B CO3HAHHWH aHTIIOS3BIYHOTO
MOJTB30BATEIIS:

good — 9 / bad — 10 (moruyeckas oleHKa);

expensive — 10/ cheap — 9 (mparmaruueckast oLeH-
Ka);

slow — 22 / fast — 2 (mepuienTuBHAs OIICHKA);

stupid — 7 / smart — 4 (MHTeIUIEKTyalIbHASL OLICHKA);

gay — 5/ boring — 1 (5MolLIMOHAaJIbHAS OIICHKA);
conservative — 2 / liberal — 1 (uacomorudeckas
OTICHKA).

OOmiecTBeHHas OreHKa AesrelibHocT [ T-KoMIta-
HUH BBISIBIJIA TOJIBKO TIO3UTHBHEIC KOHHOTAILIUH, TIPH-
CYTCTBYIOIIUE B clloBax popular — 12 / & u successful —
8 / J, uto cBUAeTeNnbCTBYET 0 HOPMUPOBAHUH 103U~
TUBHOT'O OOIIIECTBEHHOTO CTEPEOTHIIA 00pa3a KOMIIAHUU
B KOJUICKTUBHOM CO3HAHHHM HOCHTEJICH aHIIIHIICKOTO
SI3BIKA.

OpeliM-cTpyKTypa KOHLIENTa «company» pa3Bopa-
YHMBACTCS B IPEAMETHBIN (hpeiiM, KOTOPHI IMEET KBAJIH-
tatuBHyI0 cxemy: UTO-TO ECTb TAKOE (pa3smep,
poduITh, cTaryc, Gpopma, MECTOHAXOXKICHHE, KA9eCTBO).
Bepimnoii ppeiima siBisieTcst Ha3BaHUE company cioTa-
MuU: «sizey, «profiley, «formy», «status», «locationy,
«quality»; cyocmoramu: «form of organizationy», «form
of ownership», «productivity», «profitability», «leader-
ship», KOTOpBIE MOXKHO ITPEICTaBUThH B BUAE pHC. 1.

Crort 1 «size» 3an0IHAIOT aTpUOYTUBHBIE CJIOBOCO-
YeTaHUs CO CIIOBOM company, 0003Hauaromue hpuzndec-
KHe pasMmepsl o0bekTa: big company, medium-sized
company, small company.

Crot 2 «profile» 3anonHsAI0T aTprOy THBHBIC CIIOBO-
COYETAHHUS CO CIOBOM Company, yKa3bIBalollue Ha pe-
(deperTHyIO cdhepy oObekTa: auction company, bus
company, commission company, defence-space company,
distributor company, electric company, engineering

Company

company, factoring company, farming company, finance
company, forwarding company, insurance company,
invest / trust company, management company, leasing
company, manufacturing company, mortgage company,
multi-industry company, power company, product
company, purchasing company, railway company, real-
estate company, retailing company, shipbuilding
company, shipping company, supplier company, trucking
company, vendor company.

Crot 3 «form» oGpa3syrot aBa cyocnora: «form of
organization» u «form of ownership». Cyocinot 3.1 «form
of organization» 3anOJIHSAIOT aTpUOYTUBHBIE CIIOBOCOYE-
TaHHs CO CIIOBOM company, ONPEeNsiolmne BHYyT-
PUCTPYKTYpHBIC IapaMeTphl 00bekTa: decentrialized
company, divisionalized company, matrix company,
multidivisional company, single-division company.
Cyo6cior 3.2 «form of ownership» 3amonHstoT aTpuody-
TUBHBIC CJIOBOCOUCTAHUS CO CIIOBOM company, 0003Ha-
qaroiye GopMy cOOCTBEHHOCTH 00beKTa: government /
state(-owned) company, incorporated / joint stock
company, mixed company, private limited company,
proprietary company, public limited company, unlimited
company.

Crot 4 «status» 3amONHSIOT aTpHOYTHBHBIE CIOBO-
COYETaHHs CO CIOBOM Company, Onpeaenstomme ohu-
UaNBHBIA cTatyc oObekTa: affiliated / allied / related
company, bogus / bubble company, chartered company,
controlling / holding company, daughter /wholly-owned
company, dormant company, nominee company, parent
company, regulated company, spin-off company, shell
company, statutory company, stealth company, subsidiary
company, underlying company.

Cror 5 «location 3anonHsAIOT aTpUOyTUBHBIE CIIO-
BOCOYETaHUS CO CIIOBOM COMpany, Ha3bIBalOIINE MECTO-
HaXOX/ICHHE U TEPPUTOPHAIEHOE PACIIONIOKEHUE 00BeK-
ta: City company, domestic company, German company,
home company, indigenous company, internationally-
based company, multinational company; TIpOIO3UITNO-
HaJIbHBIC CTPYKTYPBI B TOHIMAaHUN KOMITAHUH KaK JIOKa-
JIM3UPOBAHHOTO B MPOCTPAHCTBE oObekTa: The two
companies together cover every market segment (The
Chrysler Five Year Plan 2009), They [franchisees] have

size profile form status location quality
I
[ [ |
form of form of produc- profita- leader-
organization ownership tivity bility ship

Puc. 1. DpeiiM-CTpyKTypa KOHIIETITa «Company»
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global locations in all major airports, and cities, along
the highways, tourist locations, theme parks and inside
Wal-Mart (McDonald’s SWOT Analysis // http://
marketingteacher.com).

Cnot 6 «quality» oOpa3syet Tpu cyOcnora: ciot 6.1
«productivity of company», ciot 6.2 «profitability of
company», ciot 6.3 «leadership of company». Crnort 6.1
«productivity of company» 3amoNHAIOT HOMHUHAIIUU B
dbopme cimoBOCoOUCTaHUI: company’s productivity,
company'’s efficiency, efficient company, efficiency
improvements, productivity improvements; IpOTIO3HUIIUH:
GM has achieved significant productivity improvements,
today having the most productive assembly plants in 11
of 20 product segments (GM Corp BP 2009-13). Cnot 6.2
«profitability of company» 3amOHSIOT CIIOBOCOYECTAHUS:
company's profit, company’s profitability, profitable
company, to obtain maximum profitability; Tpono3UIINN:
GM intends to have the right number of brands, sold by
the right number of dealers, in the right locations to
obtain maximum profitability for GM and the retailer
network; (GM Corp BP 2009-13), Profitability has been
an issue with Dodge adding volume but Chrysler has had
profits squeezed by competition (The Chrysler Five Year
Plan 2009). Ciot 6.3 «leadership of company» 3anonHs-
10T JeKceMbl: [eader, leadership; cioBocodeTaHuUs:
leading company, market leader, world leader; npomno-
sumu: The company has made significant progress in
the last several years across many of these important
fronts, either leading — or being among the leaders — in
many of these areas; GM is also the world leader in flex
fuel technologies (GM Corp BP 2009-13).

“person/  “‘orga-
group”  mnized”

AN

“volun-

B pesynbrare npoBeASHHOTO aHAINU3a ApPXUTEKTOHH-
Ky CyOKOHIIENTa «company» MOXKHO ITPEACTABUTh B BHJIE
YETBIPEXKOMIIOHEHTHOU cXeMblI (puc. 2).

Taxkum 006pa3zoM, CyOKOHIIENT «company» BXOAUT B
MOHATHHHYIO TApaAUTMy MaKpOKOHIIENITa «businessy Kak
KOHKpETHOE MOoHATHE «a business». HazBanue koHIenra
company BCTYNaeT B CUCTEMHBIE JIEKCUKO-CEMaHTHYEC-
KHE CBSI3U C CHHOHHUMAaMHU: association, company, con-
cern, corporation, an enterprise | an undertaking, firm,
organisation, venture. Bep0anu3arop KOHIIETTa company
TIPOSIBIISICT 3HAYUTEIIBHBIN TUCTPUOY THBHBIN TOTESHIIHAT
B (hopMe aTpHOyTHBHBIX CIOBOCOYETaHHUH, 00pa3oBaH-
HbBIX Mop¢osiornyeckumu mMoneisimu: A + N, N + N,
V-ing + Ny A+ N+ N, A+ V-ed + N, N + V-ed + N.
ConepxaHue MOHATHS «company» o0pa3yloT 4eThIpe
XapaKTepHBIX MpHU3HaKa: «person / group of people»,
«organized», «voluntary», «to buy, sell, provide a ser-
vice, «to make a profity. CeMaHTHYECKOE IPOCTPAHCTBO
KOHIIETITa OPTaHU30BBIBAIOT CMBICIIOBBIE IIEHTPHI: «COmM-
pany is a workplace», «company is a career ladder»,
«company is a teamwork», «company is earningsy,
«company is power». OOpa3Hblii KOMIIOHEHT KOHIIETITa
HaxOJHUT OTOOPaKEHHUE B CTEPCOTHUIU3AIMH WMHUJKA
KOMITAHUH B KOJUIEKTHBHOM CO3HAHWW HOCHTEINICH aHT-
JUICKOTO sI3bIKa B (JOPME OLIEHOYHOTO CTEpeoTHNa ¢
KOHTPaJUKTOPHOH JIOTMUYECKOM, IparMaTu4eckoi, nep-
LENTUBHON, NHTEIEKTYyaIbHOW, SMOIIMOHAIBHON 1
UJICOJIOTHYECKON OLIEHKaMH U OOILIECTBEHHOTO CTEPEO-
THUTIA C TO3UTUBHBIMUA HOMHHAIUSIMHE popular u success-
ful. CxemaTrdeckas COCTaBIIIONIAs KOHIIENTA «COompany»
BOILIOIAETCS B MPEAMETHOM (ppeiime ¢ KBaTUTaTUBHOMN

“buy/sell,
provide
tary” service”

[/

IMousiTHiinas

napagurma

®peiimoBasn COMPANY O6paszuas
penpe3eHTalnus COCTABJIAIOLIAS
crlcn2cn3cn4cn5cn6 OLICHOYHBIN 00IECTBEHHBIN
CTCpeOTl/[H c‘repeonzm
CwmbicsoBast
opraHu3auus
company- company- company- company- company-

workplace career ladder teamwork carnings

power

Puc. 2. ApxuTekToHHKa CyOKOHIIENTa «company»
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cxemoii. Bepmmuna ¢peiima — HazBanue company, CIOTHI:
«size of company», «profile of company», «form of
company», «status of company», «location of company»,
«quality of company»; cybciotsr: «form of organizationy,
«form of ownershipy, «productivity», «profitability»,
«leadership», KOTOpBIE 3aMONHSAIOT COOTBETCTBYIONIUE
JICKCUYECKUE SAUHUIIBI U TIPOTIO3HITHH.

B mepcnektuBax mcciemoBaHUS IUIAHUPYETCS pas-
paboTaTh apXUTEKTOHHUKY CyOKOHIIeNTa «Work» B CTpyK-
Type MaKpOKOHIIENTa «business», OTCISIUTh €ro TOpH-
30HTAJIbHBIC CBSI3M U TOUKU TIEPECEUCHUSI ¢ CYOKOHIIETI-
TOM «company.
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