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Annomayusn: VI31105KeHBI OCHOBHBIE IIPHHIIMIIBI COLMOKYJIBTYPHOTO MOAX0/1A K 00YUYCHUIO HHOCTPAHHOMY
SI3BIKY. PacCMOTpEHO MOHATHE COLMOKYIBTYPHON KOMIICTCHIIMH. YCTaHOBIICHO, YTO IS €€ YOPMUPOBAHUS
HEOOXOMMO pa3BHTHE BCEX €€ KOMIIOHEHTOB, B TOM YHCJIe COLMOKYJIBTYPHOUH HaOmomatensHocTH. JlaH
0030p OCHOBHBIX 33JJaHUI1 JUIsl Pa3BUTHUS COLIMOKYIIBTYPHOI HaOJII0aTeIbHOCTH.

Knrouesvie criosa: MexxkyasTypHast KOMMYHHUKaITUs, nipernionaBanue V51, coBpemMenHbie nenu o0ydenus V51,
COLIMOKYJIBTYPHAst KOMIIETEHIIMS, THIIOJIOTHS COLMOKY/IBTYPHBIX 3a1aHHUI.

Abstract: The paper discusses the EFL learners’ communicative competence and their sociocultural
competence as one of its main components. It describes the principles of the so-called sociocultural
approach to teaching foreign languages. It is pointed out that while teaching foreign languages it is essential
to develop the learners’ powers of sociocultural observation. The notion of «powers of sociocultural
observationy is being introduced and interpreted. The paper also considers some ways to develop the
skills under discussion.
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CouunanbHO-3KOHOMUYECKHUE U COLUAIBHO-TIONH-
TUYECKHE pePOopMBbI, Tpoxosiue B Poccuu ¢ Hauana
90-x rogoB XX cTONETHS], CYLIECTBEHHO MOBIHSIIH
Ha pacIIMpEeHHE KPyTa COIUATBHBIX TPYIIl JIOCH,
AKTHBHO BOBJICUCHHBIX B MEKKYJIBTYPHbBIC KOHTAKTHI
B PAa3IMYHBIX cepax YeIOBEUYEeCKOH /IeATETHHOCTH.
WHTerpaiius B MUPOBOE COOOINECTBO U MOIMBITKA
ITOCTPOCHUS OTKPBITOTO JEMOKPATHYECKOTO 00IIIe-
CTBa cTaBUT nepes Poccuiickoil cuctemoit o6pa3oa-
HUS HOBYIO 1IeTb — (DOpPMHpOBaAHHE JTHIYHOCTH 00Y-
qaromuxcs — Oyaymux Tpaxkaan Poccum, Bocmpu-
HHUMAIONUX ce0s He TOJBKO KakK IMpeJCcTaBUTEICH
OJTHOM OIpeIeICHHOM KYJIBTYPhL, HO B KAYECTBE I'PaX-
JlaH MUpPa, BOCIIPUHUMAIOIUX CeOsl B KAUECTBE CyOh-
€KTOB JMAJIOra KyJIbTyp U OCO3HAIOUIUX CBOIO POJb,
3HAYNMOCTh, OTBETCTBEHHOCTH B TJI00ATLHEIX 001ITe-
YEeJIOBEYECKUX Ipolleccax, IPOUCXOASIINX KaK B
Poccum, Tak 1 B Mupe B enom [3, 6].

Lenb oOy4yenus: nHOCcTpanHoMY si3bIKy (M) Ha
COBPEMEHHOM JTare 3aKiio4aeTcs B (OpMHUPOBAHUHU
y 00yJaromIMUXCsl HHOS3BIYHOW KOMMYHHUKATHBHOMN
rxomrreteHmu (MKK), mox xoTopoit moHnMaeTcs om-
peneneHHBINA YPOBEHB BIAICHUS S3BIKOBBIMU, PEUCBBI-
MU U COLMOKYIBTYPHBIMU 3HAHUSIMU, HABBIKAMH U
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YMEHHUSMH ¥ TOTOBHOCTB BCTYIIATh B MEXKKYIBTYPHYIO
KOMMYHUKAIHIO — MpoeCcCHOHALHO-AETI0BOE 00-
IICHHE C MPEICTABUTEISIMU APYTUX KYIBTYP.

B nmanHOM ompenenenuu cieayer oOpaTuTh BHH-
MaHHE Ha COLMOKYJIBTYPHYIO COCTABIIIONIYIO COBpPE-
MEHHBIX 11eneit ooyuenust M. CeromHs HeIb3s TOBO-
puTH 0 GOPMUPOBAHHUH TMOJTHOLEHHON JTHYHOCTH
crierranucTa 6e3 yuera pa3BUTHSI €T0 COIMOKYIIBTYP-
HOM KOMIeTeHUUHU. JJocTHKEeHHEe TaHHOW 11eJId MPe-
CTaBJISIETCS. BOSMOXKHBIM, €CJIH K IIPOLIECCY 00yUeHHS
SI3BIKY W KYJIbTyp€ NOJONUTH € MO3ULHUI COLIMOKYJIIb-
TYpPHOTO TOJX0Ja, KOTOPBIN SIBIsSETCsI Hambolee
pa3pabOTaHHBIM M TEXHOJOTUYECKH MPUEMIIEMBIM B
COBpEMEHHOM 00pa30BaTeIbHOM KOHTEKCTE.

COIMOKYIBTYPHBIA MOAXO]T, IOy YHUBIIHI 000CHO-
BaHKe B paboTax mpodeccopa B.B. Cadonosoii, npej-
CTaBIsieT cCOOOH OJIMH U3 KYJIBTYPOBEIUECKHX ITOIX0/I0B
B oOyuennu M, oH opueHTHpYeT Ha OOyUCHNUE MEXK-
KyJIBTYPHOMY HMHOSI3BIYHOMY OOIICHUIO B KOHTEKCTE
COIMANTFHO-TIEATOTHIECKUX JIOMHHAHT TEAaroruKu
TpakJIaHCKOTO MHpa M COIviacusi, aKKyMyJIupyromen
ueu o01Le TIAHETapHOTO I00AT3Ma, TyMaHN3allH,
KyJIBTYPOBEIUECKOM COITMOIOTH3AIIMH H SKOJIOTU3AIAN
ueneit u coneprkanus ooyuenus U, Takum oOpaszom,
TIPY COIMOKYIETYPHOM TIOIXOZI€ TTPUOPUTETHOE TTOJI0-
JKEHHUE MTPUOOpETaET COUATIBHO-TIEAarornyecKas Opu-
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eHranus Ha oOyueHue VSl B myxe mupa, B KOHTEKCTE
JIMajora KyJIbsTyp M CIOCOOHOCTh K peduiekcuu 1eH-
HOCTel cOOCTBEHHOH KyIbTYpHI [3].

[To muenuto I1. B. CricoeBa, COIMOKYIBTYpPHBIN
TIO/IXOJ1 TIO3BOJIHJI 3HAYUTENEHO PaCIMPUTE PaMKH 00y-
YyeHus1 KyJIsType. Tak, BMECTO 03HAKOMIIEHUSI C KYJIBTYpPOI
UCTEONUILIMEHTA, YYalluecs MOIYyYHI BO3MOXKHOCTb
I03HAKOMUTBCS M CPABHUTH MHOXKECTBO JPYTHX KYJIBTYD,
CYIIECTBYIOIIMX Ha OIPEIEIIEHHOM T€OMOIUTHYECKOM
MPOCTPAHCTBE, IPOCIECANTD NX B3aUMOBJIHMSHUE IPYT Ha
JpyTa 1 OTIPEAEIUTH UX MECTO B KyJIBTYpPHBIX COOOIIIEC-
TBaXx (EBPOIMEICKOM, aMEPUKAHCKOM, a3uarckom). [Ipen-
CTaBJICHUE YYAIMMCs BCCH NAIIUTPBI KyJIBTYP [TOIUKYIIb-
TYPHOTO COOOIIECTBA UIPACT MOJIOKUTEIBHYIO POJIb B
n30aBIeHUN OT TPYOBIX 0OOOIIEHUI U CTEPEOTHUIIOB,
CIIOCOOCTBYET CO3JAHUIO MIPEICTABICHUI O MHUpPE KaK O
€IMHOM IOJIMKY/IBTYPHOM COOOILIECTBE, B KOTOPOM KaK-
Jast KyJIbTypa HMEET [PaBo Ha CyLIECTBOBAaHUE U Perpe-
3eHTauuio[3, 5, 6]. Ocobas posb MPH COLUOKYIETYPHOM
MOJXOZIE OTBOAUTCS ponHOU Kynbrype. Llutupys Camo-
Bapa u Ilaprepa, Tuna MarukailHeH oTMeTHIIA, YTO
MIEPBBIM LIaTOM HA ITyTH K PA3BUTHIO YMEHUI MEXKKYJIb-
TYpHOW KOMMYHHKAIIMHU SBISETCS 3HaHHE CBOeW coOc-
TBEHHOM KyJBTYpbI 1 camoro ceOst [10].

bes 3HaHwmii pogHON KyJIBTypHI, 0OydaeMbIe HE
MOTYT OBITh TIOJHOUEHHBIMU CYyObEKTaMHU JTUAOra
KynbTyp. [losTOMy consydeHue pogHoi U u3yyaeMoi
KyJIBTYD CO3[aeT WACabHBbIE YCIOBHUA JJISl OMIIMHT-
BaJILHOTO U MOJUKYJIBTYPHOTO 00pa30BaHusl yyalix-
cs [5]. JanbHeiiee pa3BUTHE WUIEH COIHOKYIBTYP-
HOTO noaxoa noinyuwin B padorax JI. I. Ky3pMuHOI,
E. B. KaBnarckoii, E. B. Cmupnosoii, O. C. ITyctoa-
noBoit, M. B. baxmamkunoii, C. A. CTpokoBo#i 1 Ap.

['maBHO#1 3aauelt COLUMOKYIIBTYPHOTO MOIXOA SIB-
nsieTcst (GOpMUPOBAaHUE Y OOYUAIOIIMXCSI COIMOKYITh-
TYpHOU KOMIIETEHIIMH M BCEX €€ KOMIIOHEHTOB (JIMHT-
BOCTPAaHOBEYECKOI0, CTPAHOBE4UECKOI0, COLIUOIHHT -
BHUCTHYECKOTO, OOIIEKYIbTypHOro). Kak mokasbiBaer
MIPAKTHKA MEXKYJIBTYPHOTO OOLIEHHS, YaCTHYHAS HIIH
[TOJTHASA TOTEPS KOHTAKTa WIIM JKEIaHUs MPOIOIKaTh
00IIAaThCS MOXKET BBI3BIBATHCS] IOMEXAMHU, SIBIISIOILH-
MHUCS CIEACTBUEM PA3IMUYMN B COLIMOKY/IBTYPHOM BOC-
MPUATUH MHUpa. ITO 03HAYAET, YTO 3HAHNE COLIMOKYJIb-
TYPHBIX HOPM IIOMOTaeT 00y4aroIMCs HCTIOIb30BATh
SI3BIK KaK CPEJICTBO OOIICHHUSI, 1, CJICIOBATEIBHO, (hop-
MHPOBaHUE COLMOKYIBTYPHOM KOMIIETEHIIUH SIBJISICTCSI
00s13aTeNbHBIM, €CITH TOBOPUTH 00 obOecrieueHuu -
(hEeKTUBHOTO MEXKKYJIBTYPHOTO 00LIeHUs [§].

Ecnu Teneps noapoOHO OCTAaHOBUTHCS Ha COAEP-
YKaHUH TTOHATHS «COLMOKYIIBTYpHAsi KOMIIETEHIIUS, TO,
KaK MO)KHO BHJIETb Ha PHCYHKE 1, COLMOKYJIBTYpHas
KOMIIETEHITNS — 3TO COBOKYITHOCTB 3HAaHHUH O pa3ind-
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HBIX THIIAX KYJIBTYP ¥ [UBUIM3AIUN, COOTHOCHMBIX C
HHMH, CIIOCOOHOCTEH K BBISIBIICHUIO COIIMOKYIIBTYPHBIX
0COOeHHOCTe 1 ()aKTOB KyJIBTYPbI, HABBIKOB a/IEKBaT-
HOW MHTeprpeTanyuy (akToB U SBJICHUH KyJIbTYpbl U
YMEHHUU HCIONB30BATh ATH OPUEHTUPHI I BEIOOpa
cTpareruii B3auMoJISHCTBUA B PA3IUYHBIX THUIIAX COB-
PEMEHHOT0 MEXKYJIBTYpPHOTO 001meHus [3].

XapakTepHOi 0COOEHHOCTBIO JJAHHOW MHTEpIpeTa-
1M1 COLMOKYJIBTYPHOW KOMITETEHIIHH SIBIISIETCS €€ OpHEH-
Tarys Ha 00y4YeHHe HOpMaM OOILICHHS B YCIIOBUSX MEXK-
KyJIBETYPHOM, @ He MOHOKYJIGTYPHOM KOMMYHUKAITIH, JITS
KOTOPOM B KOHIIE JIBAILIATONO — Hayasle 1BaILaTh epBO-
TO BEKOB OCOOEHHO XapaKTepHO CIIOXKHEHIIee B3anMo-
JIeCTBHE IUBUIIM3AIMOHHOTO, HAIIMOHAILHOTO U COIH-
ATFHO CTPATU(PUKAITIOHHOTO KOMITOHEHTOB [TaM %ke|.

DOPMUPOBAHUIO COITUOKYIIBTYPHON KOMITETEHIINT
00y4JaeMBbIX CIIOCOOCTBYET MCIIOJIBb30BAHUE ayTEHTHY-
HOTO Marepuaia Kak BepOaIbHOTO, TaK i BU3YaTbHOTO
XapakTepa, ¢ MPUBJIEYEHUEM CTPAHOBETUECKOTO MaTe-
pHaia 1 IpuUMEHEHHEM ay/rio U BujeoMarepruaioB. Ho
TP 3TOM HEOOXOIMMO 00paIaTh BHUMaHHe 00y4aeMbIX
Ha CXOJICTBA M OTIMYHS PYCCKOW U MHOSI3BIYHOU KYJIb-
Typ. Ji1st 3TOT0 HEOOXOMUMO pa3BUBATh CIIOCOOHOCTH,
KOTOpBIE TOMOTAIOT OIMEYaTh 0COOEHHOCTH PEYEBOTO
Y HEpEeYeBOTO IMOBEACHUS B COM3YYaeMbIX KYJIbTypax.
Heobxomumo GpopMupoBaTh BOCIPHUUMYUBOCTD 00y4a-
IONUXCS K CONMOKYJIBTYPHBIM (haKTaM U SIBICHUSM
JKU3HH, Pa3BUBATh MX HAOIIONATENbHOCTD B OTHOIICHUN
CXOXECTH U Pa3Nuuuii B KyasType. [laHHbIC yMEHUS
MOYXHO Ha3BaTh COIMOKYJIBTYPHOH HaOIIOIaTebHOC-
ThI0. [lonbITaemcs onpenenuTs JaHHOE TIOHSTHE.

B crnoBape mo ncuxonoruu HaOIOAATETFHOCTh
orpeJensieTcs Kak CnocOOHOCTh YeIoBeKa, MPOsIBIIs-
IOIIasiCsl B YMEHHH ITOJIMEUATh CyIlIECTBEHHBIE, XapaK-
TEpHbIE YEPThl U CBOMCTBA MPEJAMETOB U SIBICHUH, B
TOM YHCJIe ¥ Majo3aMeTHbIe [1].

ITo muenuto JI.A. Perym, HaOMIOMaTeIbHOCTD —
9TO MCUXHYECKOE CBOWCTBO, KOTOpoe OazupyeTcs Ha
BOCHIPHUATHH U olIylieHny. braronaps HaOmrogaTenb-
HOCTH YeJOBEK pa3IN4acT MPHU3HAKA U OOBEKTHI,
UMEIOIINE HE3HAYUTEIbHbIE OTINYNS, 3aMeYaeT pas-
JIMYWS B CXOTHOM, BUIUT UX MIPH OBICTPOM JBHKEHUH,
MpY U3MEHUBLIEMCS] paKypce, HMeeT BO3MO)KHOCTh
COKpATHTH JI0 MUHIMYMa BpeMs BOCTIPUSATHS TIPHU3HA-
Ka, 00BeKTa, mporiecca [2].

Hab6monarensHOCT — Ka4ecTBO, KOTOPOE HE00X0-
JIUMO IIeJICHAIIPABICHHO Pa3BUBATh 0€3 KaKUX-JIH00
OTpPaHUYCHHIA, YTO OYEHB BAXKHO IS PA3BUTHS TBOpUEC-
KHX CIIOCOOHOCTEH YesioBeka. YMeHre HaOonars Heoo-
XOAMMO KaK/IOMY YeJIOBEKyY. DTO BaKHas YepTa JIMYHOC-
TH, KOTOpast TIOMOTaeT BOCITUTHIBATH CAMOCTOSTEIBHOCTD
MBIIIICHUS ¥ HHTEpeC K y4eHuio. B pe3ynsrare paOoTsl
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Pazsumue couuoxyﬂbmypnoﬁ HAONI0O0AMENbHOCMU KAK 00HO020 U3 BANCHEUUUX KOMIOHEHMOE. ..

CouuoKyJabTypHasi KOMIIeTEeHIUs

3HaHusg 0/00:

® OTHOIIEHUSX DKBUBAJIEHTHOCTH MW O€3DKBHBa-
JICHTHOCTH MEX/Y eIUHUIAMH COU3Y4aeMbIX
SI3BIKOB;

® TUIIAaX COLMOKY/IBTYPHBIX JIAKYH;

® HOCHUTENSX W UCTOYHHMKAX dTHUUECKOM,
OHAJIbHO-KYJIBTYPHOM, COIUAILHO-
CTpaTU(UKAMOHHON U PErHOHATBHO-I[UBHIIH3a-
[IUOHHOM UH(DOpMAIIH;

® JIMHIBOCTPAHOBEIYECKOW M COIMO-TUHTBUCTH-
YeCKOM HAITOJHAEMOCTH JIEKCUKH;

® COBMECTUMOCTH/ HECOBMECTHMOCTH CTEpEo-
TUIIOB PEYEBOTO M HEPEYCBOTO IMOBEJCHUS HA
POIHOM ¥ MHOCTPAHHOM SI3bIKaX, OOIIEM U CIie-
U(PUIECKOM B  COLUOKYIBTYPHBIX CTEPEOTUIAX
MOBEJICHHsI B CTPAaHAX, BXOJSIIMX B OJMH TEOMO-
JUTUYECKUI PETHOH;

® COIMOKYJIBTYPHBIX ACMEKTaX PEYeBOr0O MOBEJIe-
HUsI HA UHOCTPAHHOM SI3BIKE B YCIIOBUSX MOHO- U
MEKKYJIBTYPHOTO OOIICHUSI.

HaIu-

CnocobHocTu:

® JIMHIBOCTPAHOBEUECKAs!, COLIMOKYIIBTYpHAs, JINH-
I'BUCTHYECKAs! M KYJIBTY-POBEAYECKasi Habrronaresb-
HOCTB;

® COIMOKYJIBTYpPHAasi BOCIPHMMYHUBOCTH K OOHa-
PYKEHHUIO TeHJICHIIMH BO B3aMO-IEHCTBUH 0011Ie-
IUTAHETapHOTO M HAllMOHAJIBHOIO B COAEP’KaHHU
PEUEeBOro MOBEJICHHUS;

® COLIMOKYIBTYypHasl HEMPEAB3SATOCTb.

HaBpiku:

® OTI03HABaHU CTPAHOBEIUYECKHA MAPKUPOBAHHBIX
SI3BIKOBBIX CIMHUI] M TECOMTOMUTHICCKH MapKUPO-
BaHHBIX PETHOHANBHBIX TOHITHH;

® «pacIpeMEUYNBAHISD COIMOKYITBTYPHOTO —CO-
JIEpKAHUS M3YIaeMBIX TUIIOB TEKCTOB;

® KOPPEKTHOTO YIOTPEOICHHS CONNO-KYIBTYPHO
MapKUPOBAaHHBIX CAWHUI] B PCUH;

® TICpEBOAA CTPAHOBEIUSCKH MAapKHU-POBAHHBIX
SI3BIKOBBIX CIMHUI] C WHOCTPAHHOTO Ha POIHOM
SI3BIK ¥ C POTHOTO Ha WHOCTPAHHEIH;

® BEIJICIICHUST OOMICKYABTYPHOTO M Crenu(puIec-
KOTO (JIMHTBOCTPAaHOBEIIECKOTO, COIMOIIHTBHUC-
THYECKOTO) KOMIIOHEHTOB B SI3BIKOBBIX €ITUHHIIAX
YU U PEUEBEBIX CTEPCOTHIIAX.

YMeHHs:

® OCYIICCTBISTH aHAN3 H3y4YaeMbIX THIIOB TCKCTA;
® BRIOMPATh PUCMIICMbII B KYJIBTYPHOM, U, COOT-
BETCTBCHHO, B KOM-MYHUKATHBHOM ILJIAHE CTHJIb
PEUCBOIO MOBEIICHHS,;

® OITUCHIBATH COLMOKYJIBTYPHBIC aCIICKThI PEUCBO-
IO MOBENICHUS HA HHOCTPAHHOM SI3BIKE.

Puc. 1. ConmokynbTypHast KOMIIETESHIIUS

HaJl pa3BUTHEM HAOIONATEIILHOCTH Y YUAIIXCSl TIOBBI-
LIAETCS] UHTEPEC K IPEIMETY, YCBAUBAHUE HOBOTO MaTe-
pHaja MPOUCXOAUT OBICTPEE U JIyHIlIe.

Ecnu cripoenpoBarhk Bce CKa3aHHOE BBIIIE HA CO-
[UOKYJIETYPHYIO 00JIACTh, TO COLMOKYJILTYPHAsl Ha-
0J1I01aTeJIbHOCTH MOXKeT ObITH ONpeaesieHa KAaK
CIOCOOHOCTD, MPOSABJISIOIIASICS B YMEHHH IOIMEYATH
CyllleCTBEeHHbIE, XapaKTepHbIe, YACTO MAJI03aMeTHbIE,
0CO0EHHOCTH COLMOKYJIBTYPHOIl cpeabl, B KOTOPOi
(pyHKIIMOHMPYIOT POIHON U U3y4AEMblii SI3bIKH.

[anHoe onpeeneHye No3BOSET BBIICIUTh Clie-
JYIOIME KOMITOHCHTBI COLIMOKY/IBTYPHOM HaOJr01a-
TEJIBHOCTH:

1) cnocoOHOCTh HAOMIOMATh M BOCIPUHUMATH
TPaJUIUN U 00bIYAU HHOSI3IYHOU KYJIBTYPBI;

2) crtOCOOHOCTH TOIMEYaTh OCOOSHHOCTH PEUEBO-
T'O TTOBEICHUSI KOMMYHHKAHTOB;

3) cocoOHOCTh BOCIIPUHUMATH M ITOIMEYATh SI3bIK
HeBepOATbHON KOMMYHUKAIIHH;

4) cnoCOOHOCTH MMOIMEYATh COIMANILHBIC CTEPEO-
THUIIbI IOBEEHUSI.

Kak ncuxudeckoe CBOWCTBO HAOMIOIATEIBHOCTD
CBsI3aHa C PA3IMYHBIMU ICUXHYECKUMU SIBICHUSIMU,
TJIaBHBIMU M3 KOTOPBIX SABJIAIOTCA XOPOILIO pa3BHTI)II>'I
3pUTEJbHBIN aHATH3aTOP U BHICOKasi aOCOMIOTHAS U
OTHOCHUTCJIbHAA YyBCTBUTCIbHOCTD. ,Z[J]SI COLUOKYJIb-
TYPHOH HaOJIIOAATEILHOCTH MTOCIIC/IHSS YepTa SBIIS-
€TCA NPpUHIHUITUATIBHO 3HAYMMOM.

Ha pa3BuTHe COIMOKYIIBTYPHO# HaOFOIaTeIbHOCTH
OKa3bIBAIOT BIIMSIHHE JINYHOCTHBIE 0COOCHHOCTH YeJo-
BeKa: HaOIIoAaTeNTbHOCTh NPHOOpETaeT N30MpaTeIbHbBIH
xapaktep. IMEHHO T03TOMY MOYKHO BCTPETHTb JIFO/ICH,
HUMCIOUIUX BBICOKH I YPOBE€Hb UYBCTBUTCIBbHOCTHU
K BOCIIPHSTHIO TPUPOABI U MPOLECCOB, MPOXOISIINX
B HEll, HO CI1a00 pas3JInyaroiyX COCTOSHUE U IIPOLIECCHI,
BO3HHUKAKOIIHUE B UX B3aUMOOTHOIICHHUAX C JIFOAbMMU.
A etuie B OOIbIIICH CTETICHH, THYHOCTHBIE 0COOCHHOCTH
IIPOSBJIAIOTCS IMPXU OCO3HAHUUN U TIOHUMAHUU TOTO, YTO
YEeJIOBEK BUJIHT, 32 YeM HaOITIOIaeT.

Kak MOXHO BHZIETh, COLMOKYIBTYpHasi HaOIIOa-
TEJBHOCTD KaK JIEMEHT CIIOKHOM CHCTEMBI IMEET pas-
HOOOpPa3HBIC CBSI3U C PA3IMYHBIMH CTOPOHAMH TICHXH-
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3anaHus, HaNpaBJIeHHbIE HA Pa3BUTHE COLMOKYIBTYPHOI HA0II01aTeIbHOCTH

v

KyabTypoBegueckue mo3HaBaTe1bHO-NIOHCKO-
Bble U MO3HABATEIbHO-HCCIEI0BATEIbCKHE 3a-
JAa4M, HAIpaBJICHHbIC Ha:

© BBISIB/ICHUE COLIMANIBHBIX CTEPEOTHIIOB TOBEICHUS

B COM3YYaeMbIX KyIbTypax;
® BBISIBJICHUE TPaIULINNA HHOS3BIYHOH KYIIBTYPBI;
® COIIOCTABJIEHUE POAHOI U MHOS3BIYHOM KYJIBTYP

KyabTypoBenyecKu-opHeHTHPOBAHHBIE HHO-
SI3bIYHBbIE JUCKYCCHH, CITIOCOOCTBYIOIIHE:

® BBISIBJIEHHE 0COOCHHOCTEH PEeueBOro MOBE/ICHHS
B POIHOM U MHOSI3BIYHOM KYJIBTYpPE;

® DA3BUTUEC MOHOJIOTUYCCKUX, TUATIOTUYCCKUX U
TTOJMIIOTHYECKUX YMEHHH B YCIIOBHSAX COLIHATIBHO
3HAYMMOTO OOIIEHHUSA B paMKaX COHU3ydaeMBbIX

KYyJBTYP

y

4

!

KyabrypoBenueckn-opHeHTHPOBAHHBIE PoJie-
BbI€ UTPBI HJIM TPOG1eMHO-KOMMYHHKATHBHBIE
HHOS3bIYHBIE 32/JaHUsl, HAIIPABJICHHBIC Ha:

® BBLISIBJICHUE COLIMOKYJIBTYPHBIX O0COOCHHOCTEH
TTOBEJICHNS B COM3YyYaeMbIX KyIbTypax;

® BBEIIBJICHHE OCOOCHHOCTEH PEYEBOTO MTOBEICHUS
B WHOSI3BIYHOU KYIBTYPE;

® COITOCTAaBJICHHE COOCTBEHHON U HMHOS3LIYHOM
KYJIBTYP;

® COIOCTaBJE€HHE COOCTBEHHOM M MHOS3BIYHOMU

KYyJIBTYD

KyabTypoBequeckH-opieHTHPOBAHHBIE MPO-
€KTBhI HalpaBJICHHbIC Ha:

® 100BIBaTh MH(OPMALIHIO 00 HHOS3BIYHOHN KYITb-
Type, paboTasi ¢ ayTeHTUYHBIMU MaTepHaliaMu;
® pDa3BUTHE HABBIKOB KOJJICKTHBHO-TPYIIIOBOM
paboTHI;

® pa3BUTHE KYJIBTYPHOI'O TBOPYECTBA;

® COIIOCTABJICHUE POAHOIN U MHOS3BIYHOM KYJIBTYP

HarpaBJICHHBIC Ha!

HOI/ICKOBO-HFPOBBIG 3aJJaHUA,

® Pa3BUTHE OCTPOTHI COLUOKYIILTYPHOM HAOMIONATCIEHOCTH;
® BBISIBIICHHE CXOJICTB H Pa3JINYUi COMABHBIX U KYIIBTYPHBIX
0COOCHHOCTEH MHOSI3BIYHON W POJHOM KYJIBTYP

Puc. 2. Tumonorust WHOS3BIYHBIX 3aIaHUH, HATPABICHHBIX HA Pa3BUTHE COIMOKYIFTYPHOI HAOIIOOATEIbEHOCTH

YeCcKoH JKU3HHM uenoBeka. C 07[HOW CTOPOHBI, OHA HATIPsI-
MYIO CBSI3aHa C OLIYLLICHHEM M BOCIIPUSTHEM, a TAKKeE
00ycroBIecHa 0COOCHHOCTSIMU TTaMSITH U MBITIIICHuUS. C
JPYTOii CTOPOHBI, CHOCOOHOCTB HAOMIONATH COLIOKYJTb-
TypHbIE 0COOCHHOCTH ONPEALIISIETCS COLMOKYIIBTYPHOM
OCBEJIOMJICHHOCTBIO 00YYaIOIIErocst, IIUPOTOH €ro Kpy-
ro3opa, NTyOMHOM HAYUTAaHHOCTH, CTEIICHBIO 3aUHTEPE-
COBaHHOCTH B OBJIAJICHUH KYJBTYPHBIMH CBEJICHHUSM.

Kak nmokassiBaeT aHaJIn3 yu4eOHOM TUTEPATyPhI 10
AHIIMICKOMY SI3BIKY, B Y4€OHHUKAX MOCIEIHETO ITOKO-
JISHUS! YK€ cojieparcs 3aJlaHusl, HallpaBJIeHHbIE Ha
pa3BUTHE COLMOKYIBTYPHOM HabmonareabHoCTH. K
HUM MOYXHO OTHECTH:

1) KyAbTypOBeIUECKHE TT03HABATEIILHO-TIOMCKOBBIE
Y TIO3HABATENIbHO-NCCIIE0BATENLCKUE 3a0a9H;

2) KyJIbTYpOBEIYECKU-OPHECHTUPOBAHHBIE POJICBBIC
UIpbl UM IPOOJIEMHO-KOMMYHHUKATUBHBIE HHOS3bIY-
HBIC 33/IaHUS;

3) KyabTypOBEOUYECKH-OPUCHTHPOBAHHBIC MHOS-
3BIYHBIC JINCKYCCHH;

4) KynbTypOBEIUECKH-OPHEHTHPOBAHHBIE TIPOCKTH;

5) MOMCKOBO-UI'POBbIE 3aJaHUS.
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B cymmapHOM Bu€ TUIOJIOTUS 3aJaHUM MOXKET
OBITH IIPEACTaBIICHA CIEAYIOIINM 00pa3oM (puc. 2).

Ilo namemy MHEHHUIO, TOMUMO (HOPMHPOBAHUS
CHOCOOHOCTH M TOTOBHOCTH MOAMEYATh CXOACTBA H
pa3nuums B CON3y4aeMbIX KYJIBTYPax, HCIIOJIb30BAHNAE
JIAaHHBIX 3aJ1aHui B mporecce o0yueHus 1S crocoo-
CTBYET TAKXKe:

® MOJICTTMPOBAHHIO CUTYaIlUH Y4eOHOTO OOIIECHHS
MaKCHMaJIbHO IPUOIMKEHHON K peanbHOM;

® MPUIAHUIO YICOHOMY OOIIECHUIO TIPOQECCHO-
HaJIbHOTO KOMITOHEHTA;

® CO3/aHUIO OJAaronpusTHON MCHUXOJOTHYECKOM
00CTaHOBKH Ha 3aHATHSAX;

® [IOBBIIIEHUIO 3aUHTEPECOBAHHOCTH B U3y4YEHUU
WS v kymbTypBl, 32 c4eT pa3HOOOpa3HBIX MPOOIEMHBIX
3aJJaHuM;

® Pa3BUTHIO HHTEpPECA K POJHOM KyIbType.

B xauecTBe mpuMepoB NMOA0OHBIX 3aJaHNH, KOTO-
pBIC HCIIOIB3YIOTCS B 00YUEHUH aHIIMHCKOMY SI3BIKY
CTYJICHTOB, 00YYarOIIUXCsI TIO CIIEUaATBLHOCTH «Mu-
pOBast IKOHOMHUKA», MOKHO MPEIOKUTE CIENYIOIINE
YIPaXKHEHUS:
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Ipumep 1

Task 1

Look at the pictures and discuss the questions given below.

e Can you work out the companies’ names and their origin? Do you think these are successful
companies?

e Where were these pictures taken from? Where can you see these pictures in your country?

e What do these pictures have in common?

e What do you feel when you are looking at the pictures?

e What do you know about the so-called «psychology of red colour»?

Task 2

Look through the suggested material and answer the following questions:

e How important is the use of colours in marketing?

e What is the importance of using cultural meanings of colours in marketing?

e Can colours be a signature trademark for a company?

e Can colours create customer loyalty?

e Can you remember any companies in your country, which successfully use colour schemes in
packaging and logos?

Wrong product colour can doom sales — varying cultural meanings of colours in different countries and how they
affects product sales.

Marketing research indicates that over 80% of visual information is related to colour. In other words, colour conveys
information and/or provides the user with some other operational benefit. The use of distinctive colours to identify
products can be seen everywhere, from pharmaceutical items to industrial equipment. Some products are packaged in
a variety of distinct colours. For example Kodak’s film comes in a yellow and black box and Fuji’s, green. Red often
triggers hunger. What colours are used for fast food restaurant signs? KFC, Hardees, McDonald’s, Pizza Hut, Burger
King and convenience stores have what colours on their roofs, buildings and signs?

You’d be wise to consider the psychology of colour when designing your marketing materials. Be it business card,
brochure, web site, posters or other material, you’ll be making colour choices.

Market researchers have also determined that colour affects shopping habits. Impulse shoppers respond best to
red-orange, black and royal blue. Shoppers who plan and stick to budgets respond best to pink, teal, light blue and navy.
Traditionalists respond to pastels — pink, rose, sky blue.

Believe it or not, people in different countries respond to colours in different ways.

In Russia, red means beautiful. In India, it’s the colour for a soldier. In South Africa, red is the colour of mourning. To
the Chinese and Japanese, it stands for joy and happiness. In China, red is the colour of good luck and is used as a holiday
and wedding colour. In Southeast Asia, the Buddhists print the name of a deceased person in red. So don’t casually write the
names of business contacts in red or print yours in red on a business card. In business, it is great for accents and boldness.

In Scotland, people wear green as a mark of honour. It is the national colour of Ireland. To the Chinese, this is the
wonderful colour of health, growth, family life, wood, youth, prosperity and harmony. It’s popular as a colour for roofs.
It is the colour of Islam. In business, its deep tones convey status and wealth.

To the Chinese, it is unlucky to wear blue flowers or ribbons in one’s hair. «Reflex blue» or «printer’s bluey is the
colour worn by most Chinese for funerals. In China, blue is for little girls; however, in Iran, blue is the colour of mourning.
To the Japanese, it is a favourite for tiles on the roof. In business, it implies fiscal responsibility and security.

In Thailand, purple is for mourning. In China, this colour is associated with heaven and the emperor. Wearing purple
to a Japanese wedding brings the newlywed couple bad luck. It represents the colour of death in Brazil. In business,
it’s right for upscale and artistic audience.
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In Egypt and Burma, yellow is for mourning. In India, it’s the colour for merchants and farmers. Yellow represents
the earth for the Chinese. Yellow often refers to cowardice in the U. S. In Malaysia, a particular shade of yellow may
only be worn by the king. It signifies sadness in Greece and jealously in France. It stimulates creative and intellectual
energy. It is also a symbol for quarantine, an area marked off because of danger.

White is used on a flag as a universal symbol for a truce. White is for mourning in China and Japan. It is the universal
funeral colour. In business, it enlivens dark colours and can be refreshing or sterile.

Black is used by most Americans and Europeans for mourning. In China, black is for little boys. Many Japanese
and Chinese like the combination of black with red. Indians consider black as unlucky. In business, it creates drama
and is often a fine background colour.

Task 3
Sum up the information form the previous task in the table. Work in groups.

The use

Country Colour Meaning

tradition in business

Ipumep 2
Task 1
Here is an article describing one of the problems which companies come across while doing some
business in Eastern countries.

A company trying to market green toilet seats in Iran may as well flush any notions of turning a profit. «In some
Islamic cultures, a green toilet seat would be considered sacrilegious, » explains Surya Vanka, a University of Illinois at
Urbana-Champaign industrial design professor. He points out that the same green toilet seat well may sell easily in other
parts of the world, but in certain Middle Eastern countries, it would be sure to offend local sensibilities because the colour
is associated closely with the prophet Mohammed, who wore a green turban.

There was a number of similar, real-life marketing faux pas. For instance, a Japanese manufacturer tried to sell black
scooters in India. «They were having difficulty because, in India, black is considered inauspicious. Mothers were telling
their sons they couldn’t have a black scooter because they associated black with death.

Task 2. Further discussion.

Which cultural differences could cause the failure in business between Muslims and Christians? Give
an example of sociocultural faux pas which can make business be in red in your country. Find out events
which resulted in failure of business in Europe because of misusing of colours in marketing.

Task 3.

You work for a company which produces tiles. Role play a round-table talk on the problem of a
product launch in the Middle East in which the managers of marketing department discuss the ways and
methods that can be used for creating packaging, logo and doing a promotion.

IMpumep 3 [9]
Task 1.

Look at the table illustrating nonverbal communication in business meetings in three cultures and
answer the following questions.

Japanese Americans Brazilians
Silent periods (number of silent periods greater than
. 5.5 3.5 0

10 seconds per 30 minutes)
ConV.ersatlonal overlaps/ interruptions (number per 12.6 103 286
10 minutes)
Facial gazing (number of minutes of eye contact per

. 1.3 3.3 52
10 minutes)
Touching (number per 30 minutes, not including

. 0 0 4.7

handshaking)

198 BECTHUK BI'Y, CEPUA: JIUHI'BUCTUKA 11 MEXXKVJIBTYPHA I KOMMYHUKAILIN A, 2008, Ne 3




Pazsumue couuoxyﬂbmypnoﬁ HAONI0O0AMENbHOCMU KAK 00HO020 U3 BANCHEUUUX KOMIOHEHMOE. ..

Task 2
Further discussion

e Which culture has the most silence during a business meeting? Which culture has the least

silence?

e In which culture is it most common to speak while someone else is speaking?
e Which culture has the most facial gazing and touching? Which culture has the least?
e How could these differences affect a negotiation?

Ipumep 4

BUSINESS CARDS

The company you work for send you for a round-table discussion on investment strategies. There will
be representatives from India, China, Brazil and Egypt. Create your business card for each

representative.

o Firstly, find out information about international business cards etiquette.
e Secondly, decide what information should be on your business card. What languages should be

used?

e Thirdly, find out about the colour psychology and understanding in these countries. Choose the
colours for the background, the logo, the information.

e Then, create the sample of your business card and discuss it.

¢ And finally, make the presentation of your business card.
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