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OTPA’KEHUE HIEHHOCTEH AMEPUKAHCKOM KYJIbTYPBI
B DKOHOMHMWYECKOM JUCKYPCE O SITOHUU

A. A. KiinmakoBa

Lanvregocmounviil 20cy0apcmeenHulil yHusepcumem

B crarbe uccnenyercst yHKIMOHHPOBaHHE 0a30BBIX IEHHOCTEW aMEPUKaHCKOH KYJIBTYPbI B 9)KOHOMHYECKOM
nuckypce o Slnonun. B pabote aBTOp NMpUIepKUBaeTCs TMHTBOKYJIBTYPHOTO M KOTHUTHUBHOTO TOIXOIO0B K
M3y4YCHMIO LIeHHOCcTe. Macc-Menna TUCKypC paccMaTpUBaeTCs Kak HHCTPYMEHT COIMAJIbHOTO KOHCTPYH-
pOBaHUS pealbHOCTH U TPAHCINPOBAHI OCHOBHBIX IIEHHOCTEH oOmiecTa. Cieayronie EHHOCTH HaXOAAT
OTpakKeHHE B HSKOHOMHUYECKOM AUCKypce o SmoHuu: cBoOoaa, paBEeHCTBO, MAaTPUOTH3M, HHINBHIYAIN3M,
ycIIeX, 9KOJIOrn4ecKasi 6e301macHOCTb, TOCTOSHHBIN porpece, 3pQeKTHBHOCTH ¥ HEKOTOpHIE JApyrue. AHa-
JIU3 B3aMMOOTHOILICHUH MEXAy PKOHOMHUYECKUM AMCKYPCOM, aMEPUKAHCKMMHU LIEHHOCTSMHU U OLIEHKOM
SInoHnM B IUCKypce Macc-Meaua MOATBEPKAAET, UTO IIEHHOCTH CITy>KaT CPEACTBOM COXPaHEHHsI HallHOHAIIb-

HOM UJICHTUYHOCTH.

IlenHocTu B pamMKax TOM WM MHOU KyJBTYphI PE-
CTaBJISIIOT COOOM HE MPOU3BOJILHYIO KOMOWHAIWIO, a
o0pa3ytor cucreMy. MeHTaINTET — BBIPAKEHUE ITOU
nenoctHoctd. OH MposBIIsAeTCs B crieludurke Habopa
LIEHHOCTEH, B O0OILIEH JIOTMKE JaHHOM CUCTEMBI IIEHHOC-
Tel (Hampumep, €€ MOTINHEHHOCTH HIIEe KOJUTCKTHBH3-
Ma WK HHAUBHAyam3Ma). OObEKTOM HaIIero aHaIn3a
SBJISTFOTCS IIGHHOCTH aMEePUKAHCKON KyJIBTYpPBI, BepOa-
JMU30BaHHBIC HA CTPAaHUIAX TMEPUOJUUCCKUX H3TaHUN
CIUA The USA Today, The Washington Post, Newsweek,
Foreign Affairs. OrpannunTeneM U3y4yacMoro macc-
MEMAIBHOTO MPOCTPAHCTBA BBICTYMAET IUCKYPC O
SnoHnm, TO €CTH TEMAaTHKa COOOITICHHS HITH TIEIaTHOTO
MaTepuaina J0KHA ObITh MOCBsIICHA SnoHMM Win
simoHmaM. [TTo0abHBIA TOMMHK AMCKypca o SmoHun
MOKeT OBITh TOJBEPTHYT JAbHEHINIEH TeMaTHYeCKOit
muddepenmanuy 1o chepam yrnorpeOiieHus Ha cTpa-
HUI[aX IIEYaTHOTO N3AAaHU, YTO PHIMEPHO COOMI0aeT-
cs1 00OMMH TIEPHOIUICCKAMU TIEYaTHBIMH M3IaHUSAMHU
B BUZE BhIIeNeHHs cyO-TonukoB «llommTtrkay, «JKo-
HoMUKay, «KyneTypay, «Cnopt» u T.0. B nanHoM nc-
CJIEZIOBAaHUW MBI MTOJBEPTHEM PACCMOTPEHHIO TOIBKO
cdepy peanuzanyy IeHHOCTEH aMePUKaHCKOH KYIBTY-
PBI B 95KOHOMHUYECKOM JTUCKypce 0 SnoHuw.

[Ton meHHOCTHIO MBI TTOApa3yMeBaeM HaOOp Ma-
TEPUATBHBIX WU UJCATBHBIX CYHUIHOCTEH, KOTOPHII
MMEET IOJIOKUTENHHYTO JKU3HEHHYTO 3HAYMMOCTB IS
JAHHOTO COIMABHOTO CyObEeKTa U CIOCOOCH YIOBIIET-
BOPATH €T0 WHTEPECH U TOTpeOHOCTH. Takol momxo
[IO3BOJISIET UCCIIEIOBATH U CTPYKTYPY OOIIIECTBEHHOTO
CO3HaHHA U O0IIECTBEHHOTO OBITHSL.

3HaKOBBIE CHCTEMBI MacC-Meffa TUCKypca mepe-
BOJISIT CTPYKTYPBI O0IIECTBEHHOTO OBITHS (IICHHOCTH )

© Knunkosa A. A., 2007

B CTPYKTYpHBIE KOMIIOHEHTHI HHAHBUIYAILHOTO CO-
3HaHMA. Peanuszanyus uaeonoruu B Macc-Meaua Juc-
Kypce mpeamnonaraer GOpMHUpPOBaHHE JTUIHOCTHO-
CMBICIIOBOTO OTHOUICHHS K €€ HJesAM, LIEHHOCTSIM,
HOpMaM CO CTOPOHBI BOCTIPHHUMAIOIIETO CyOheKTa U
TEM caMbIM JocTuraercs 3Q(eKT UAeoI0rHueCKOro
BO31eicTBUS. 31€Ch MOKHO TOBOPHUTH O Crieuduyec-
KOM TIpoIiecce MHTEPHOPH3aIliH IIEHHOCTEH (MeaoB,
NpeACTaBICHU, yOeKACHUI, HOPM). DTO 3HAYMT, YTO
y SI3BIKOBOW JIMYHOCTH YCTAHABIMBACTCS OMpeeIeH-
HOe (3aJjaHHOE) IIEHHOCTHOE OTHOIICHUE K JTaHHBIM
MPEJCTABICHUSAM, KOTOPOE Ha CIEAYIOIIEeM JTare
KOTHUTHBHOTO YCBOSHHS JIUCKypca 1 pUKCHpyeTCs B
CHCTEMY IICHHOCTHBIX OpHeHTaluii nHausuaa. Uraxk,
0/l HEHHOCTHOM opueHTaIuell TOHUMaeM COBOKYTI-
HOCTh IIEHHOCTEH, MPUCBOCHHBIX WHIUBUIYaJbHBIM
CO3HAHHEM.

ToBOpSI O CYIIHOCTSIX UI€ATBHOTO MOPSIIIKA, BCIIE
3a IPYTMMH UCCIIEOBATENSAMH, €Ie pa3 OTMETUM, UTO
TaKye EHHOCTH aMEepPUKAHCKOW KYJIBTYPHI KaK CBO-
0012, paBEHCTBO M HE3aBHUCHUMOCTH, MOJYYHBIINE
Kiaccudeckne GopMmyrupoBku B KoHCTHUTYIIMH U
Jeknapanuu He3aBUCHUMOCTH, QYHKIIMOHHPYIOT B
JTIUCKYPCE KYJIBTYPhI B BUJIC U€AJIOB, TOTO UTO «IOJIXK-
HO OBITB», K UeMy HYKHO CTpeMUThcs. OHU BBICTY-
naT TeM (YHIaMEHTOM, KOTOPBIH CKpEIUIIeT Bce
AIIEMEHTHI aMEPUKAHCKONW MOpAaJM M CIyXKaT CpeJic-
TBOM CaMOMWJCHTHU(PUKALNHN aMEPUKAHCKOW HallMH
OTHOCHUTENBHO APYTuX KynbTyp. OCOOEHHO HATTISTHO
npuszHaku «CBOETO» BBICTYNAIOT B KOHTPACTE C KYJIb-
Typoii «Ipyroro», ciyxareii poHOM JIs HAIMOHAb-
HO-KYJIBTYPHOTO ¥ COI[HAIbHO-KYIETYPHOTO AUCTaH-
nupoBanus. [lo MHOTUM MOKa3aTeNsiM JUCKYPC O
SnoHny mogxomuT Ha ponb «auddepeHInaIbHOTOo
TUCKYpPCay, «IUCKypca HCKITIOUEHHS» OTHOCHTEIBHO
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KOTOPOTO aMEpUKAHCKas HALlUsI MOJKET OLYIIATh ce0st
takoBoii. Kak otmeuaer H. H. Tpommaa, «o0bekTaMu
UACHTU(DUKALNY U IUCTAHINPOBAHHUS MOTYT OBITh HE
TOJIBKO ATHUYECKHE TPYIIIBI U OTACIbHBIC TUYHOCTH,
HO ¥ ATHUYECKHE U KyJIbTypHbIE LIEHHOCTHU, UJECH,
uenu u . [9, 71].

IleHHOCTH KOHCTUTYUPYIOTCS AJISl CO3HAHUS MH-
IVBHJIOB B akTe oneHKH. OIeHOYHAs 1eSTeIbHOCTD
TUIHWYHA 11 THCTUTYTa MacC-MEANa, TaK Kak sIBIIs-
eTcs criocoOOM OKa3zaHUsI BO3/IECHCTBHUS Ha ajipecara.

PaccmoTpuM, Kakoe HamoJHEHHE MPUOOPETAIOT
JeKJIApUPOBAHHBIE AMEPUKAHCKHE LIEHHOCTH B 9KOHO-
MHYECKOM JIUCKypCce O SnoHun.

I'paxknaHckast IEHHOCTH ¢BOOOABI IpHOOpEeTaeT
CTEeIUATU3UPOBAHHYI0 YKOHOMHYECKYIO HHTEpITpETa-
LU0 «CBOOOIA BEIOOPay. MHOTrOJIETHEE TPOTHBOCTO-
SHUE aMEPUKaHCKHUX NPOU3BOAUTENIEH MsAca U MEpbI
HETapu(HOTOo PEryIUPOBaHUS CO CTOPOHBI TPOTEKILIHU-
OHHUCTCKH HACTPOEHHBIX SMOHCKUX BJIACTEH HAXOMUT
MEPUOAMYECKOE PAa3BUTHE M TIOAKPEIUICHHE Ha CTpa-
HUIIAX LUEHTPaNbHBIX razer. OIHUM U3 apryMEHTOM B
MOJIb3Y CHATHUSI OTPAaHMYCHUI Ha BBO3 MsICa CIIYXKHUT
aneuInyUs K EHHOCTH CBOOOABI, HEAOMYCTUMOCTH
YITIEMJICHHS TIPAB ITyCTh HEOOIBINOM, HO MMEIOMIEHCS
IPYIIBI TOTPEOUTENEH, KaK B 9TOM IIPUMEpE:

“The public might not easily accept American beef,
but we respect the opinions of a minority, and we
welcome those who choose U.S. beef,” said Hiroyuki
Toriyama, spokesman for the chain, which includes
restaurants called “Yakiniku-den” and other names
(The USA Today Dec. 19, 2005).

LleHHOCTh paBeHCTBA B YKOHOMUYECKOM ILTaHE
MIOHMMAETCSI KaK PABEHCTBO BO3MOKHOCTEH (IIPAaBOBBIX
B [IEPBYIO OYepe/ib) JUIS KaXKIOTO YYaCTHHKA PHIHKA.
OmnsTh-Taky JaHHASA IEHHOCTh HOCUT XapakTep ujea-
J1a, HACTOJIBKO MPOYHO YKPEIHUBIIETOCS B IOJI0Bax
aMEpHKaHIEB, YTO OHM TOTOBBI (PMHAHCOBO MOCTpa-
JlaTh, YeM MTOCTYNUTHCS 3TUM IpuHIunoM. [Iponuru-
pyeM (parMeHT ITucKypea:

Together, the downsizing of Detroit’s Big Two
automakers is evidence of how dramatically foreign
rivals, mainly the Japanese, have expanded in the
USA. It means that the two automakers that once
dominated the U.S. car market like schoolyard bullies
will shrink into companies that will scrap for buyers
on the same footing as many others (The USA Today
Jan., 1 20006).

CrnoBa downsizing, shrink, scrap ¢ cemoit small B
ceMaHTH4yecKol cTpykType [11] ummmunupyrot onpe-
JIeJICHHbIE SKOHOMHYECKHE TPYAHOCTH, HCIIBIThIBaE-
MbI€ BEAYIIUMH aMEPHKaHCKUMH aBTOMOOMIBEHBIMH
THTaHTaMH, HO HOJIb OLICHKH B OTHOLLCHUH AMTOHCKUX

MPOM3BOAUTENECH U KoMMeHTapuli «the same footing
as many others» roBopsAT B MOJb3y 3aKOHOMEPHOCTH
Y HOPMaJIbHOCTH CIIOKHUBILEHCS PBIHOYHON CUTYaLUHY,
€CJIM pyKOBOZICTBOBATHCS MMPUHIIUIIOM PAaBEHCTBA BO3-
MOXKHOCTEH.

Wrax, konkypenyus — 11eHa, KOTOPYIO aMepUKaH-
IIBI TUTATST 32 PAaBEHCTBO BO3MOXKHOCTEHH.

KonkypeHTHast 60pb0a 4acTo MpeacTaBiIsIeTCs B
Macc-MeIna JUCKypce Kak BOGHHOE IIPOTHBOCTOSIHHE.
OO6pa3 Bpara mosBIsAETCS TOTYa, KOT/Ia CTaTKUBAIOTCS
HalMOHaJbHbIE UHTEpeChl. OH CTAaHOBUTCS HEOOXOIUM
KaK CPEJCTBO CaMOWACHTHU(UKAIINN OTHOW HAIUU
OTHOCHUTENBHO Apyroii. B nepuox 70—80-x rr., koraa
SAnoHUA AEMOHCTPUPOBaJa TOTPSICAIOIIHE TEMITHI
pocTa W MpeACTaBisuia yrpo3y A aMepPUKaHCKOTO
JMUIEPCTBa HA MUPOBOH apeHe, Macc-Mera aKTHBHO
dhopmupoBam 00pa3 SAmoHNN Kak Bpara, 9To BoOpa
B ce0s cumBoi Japan Inc. Japan Inc. — 3710 6e3n1Kast
KOpIIOpaTUBHAS KYNbTypa, QyHKIIMOHUPYIOIIAs TI0-
JOOHO MallWHE, ACCOUUUPYIOMIAsCs C BHICOKHMMHU
TEXHOJIOTHAMH, aBTOPUTApHAs, 0€39MOIMOHAIBHAS.
OTOT CHMBOJ COMPOBOXAAECTCS OTPUIIATEIHHBIMU
SMOLMOHAILHO-OLCHOYHBIMH KOHHOTAIUSAMH, O YeM
CBUJIETEIHCTBYET CIEAYIONINI KOHTEKCT:

To Detroit in the 1980s, gripped by fears of Ja-
pan Inc. and enthralled with the notion of automated
assembly lines, the answer to quality appeared to be
factory robots (The USA Today Dec. 20, 2005).

Crpax STOHCKOTO JIOMUHUPOBAHUS KOHJIEHCHPO-
BaH B cuMBoie Japan Inc. be3ycnoBHO, HAIMOHATIBHOE
UCTOpHYECKOe MpenyOexkieHne npoTuB SnoHnu, ur-
paeT HeMaJIOBaKHYIO POJIb B IUCKYPCHBHOM KOHCTH-
TYMPOBAaHNY UICOJIOTUI M HA COBPEMEHHOM JTarle.

Henb3ss ckasath, uTo B quickypce o SAnoHun mpe-
obnamaet o6pa3 Bpara. Cxopee 3To CHIIBHBII comep-
HUK, UIMEIONIUI CBOM CHIIbHBIE CTOPOHBI, IIO3TOMY
no0e/ia B KOHKYPEHTHOM 00pb0e C TAKUM JTOCTOWHBIM
MIPOTHUBHUKOM, K&XKETCSI TOJIBKO e1lie Ooee 3acyKeH-
HOM M IOCTOMHOM.

HexoTophIMH THHTBUCTUYECKUMH CPEICTBAMU
BBIPOKEHHS TIOJIOKUTEIBHON OIIEHKH CITYXKaT:

— meradopa,

...Japanese automakers’ reputations for cars that
have high quality and low-cost maintenance are a lure
to buyers (The USA Today Aug. 2, 2005);

— DIIHTET,

Toyota still has enviable quality rankings, but
competitors are catching up (The USA Today
Dec. 20, 2005);

— CTENeHH CPaBHEHUS NMPUJIAraTeIbHoro,

People turn to Japanese cars because “they’re cheap-
er, more reliable (The USA TODAY Aug. 2, 2005);
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— JIEKCEMBI C MTOJIOKUTEIBHBIMU CEMaMH B CTPYK-
Type JIEKCUYECKOTO 3HAUCHUS,

TOKYO — Since they lost World War 11 to us, the
Japanese have bested us in many ways in the business
world. High tech. Automobiles. Newspapers (The USA
Today Nov. 25);

— pecypchl ah(UKCAITBHOTO CIIOBOOOpa30BaHUS,

Still, Toyota looks like an irresistible force — as
its imminent ascension to No. 1 automaker underscores
(The USA Today Dec. 20, 2005);

— LUTHUPOBAHUE «UYXKOT0», HEPEAAKINOHHOTO,
MPEAOIOKHUTELHO 0OBEKTUBHOTO CIIOBA, IPUBJICYC-
HUE MHEHHUS CO CTOPOHHI,

“Toyota is kind of a scary mix of a hugely strong
financial company and a great product development
company supported by an excellent sales arm,” says
George Peterson, president of consultants AutoPacific.
“They are really tough to stop” (The USA Today
Dec. 20, 2005).

C uenbio 6011ee 0OBEKTUBHOTO OTPAKEHUS peallb-
HOCTH TMOJYYal0T JOCTATOYHO MOJIHOE OCBEIICHHE
COOCTBEHHO 3KOHOMUYECKHE NIOKA3aTeIH, CBUICTEIIh-
CTBYIOIINE O HAIMYUH TEX MM UHBIX KOHKYPEHTHBIX
MPEUMYIIECTB, TAKUE KAK Kauecmeo, 3hekmusHocm,
HAO0eHCHOCb, HOBU3HA, pocm U ipyrue. KomMeHTapun
MOZI0OHOTO TTaHA ¥ MO3BOJISIFOT TOBOPUTH O BhIJIEIIC-
HUM SKOHOMHYECKOTO CYO-TONMHMKa Macc-Meiua JucC-
Kypca Kak TaKoBOTO.

ABTOp HIKECIENYIOIIEro GpparMeHTa JUCKypca
pa3BEeHYMBACT CTEPEOTUIIHBIC MPECTABICHHS O JIyd-
[IeM Kauecmee SIOHCKUX aBTOMOOWIIBHBIX OpEHIIOB
M0 CPaBHEHUIO C aMEPUKaHCKUMH TTOCPEACTBOM BBe-
JICHUST HOPMATUBHOW PAalMOHATMCTUYCCKOW OICHKH
wrong B (opMe OLIEHOYHOTO BBICKa3bIBaHUs de re B
muckype [2, 13].

Some readers have bashed American auto brands
and praised the presumed “superior” quality of Japa-
nese and European imports. They’re wrong (The USA
Today Feb. 2, 2006).

KoHTpacT oTpuIiatenbHOM OICHKH Tpe/uKara have
bashed ¢ pe31OMUPYIOIIUM OLICHOYHBIM BbICKa3bIBa-
HueM They re wrong ¢ akTyanu3yeT HEHHOCTH MaT-
puoTH3Ma B JaHHOM KOHTekcTe. [laTpuorHueckas
HanpaBJICHHOCTh OTPBIBKA yCUJIEHA MPUYACTHEM
presumed B 3HadeHnu 1. “to think something is true
because it is likely, although you cannot be cer-
tain” [11, 1115], kotopoe ynorpebaeHo i XapakrTe-
PHUCTHKY KadecTBa SIMOHCKUX aBTOMOOHJIICH U OTBOJIUT
HeonpeeNICHHOE MON0KEHHUE MoCIeAHEMY Ha OLIEHOY-
HOW IIIKaJIe «UCTHHHOCTD / TOXKHOCTBY.

IleHHOCTHAsI OpUEHTAIUS HA 3pPexmueHocms
HCTOJb30BAHUS PECYPCOB TaKkKe HAXOTUT CBOE OT-

paXeHHe B IUCKypce 0 SINOHMM B BUJIE TEIICOJIOTH-
YECKOU palMoHaIucTH4eckoi onenku. Kak BuaHO U3
HDKECIIeYIOLIEeTo IPUMepa CI0KHas IEHOBAst KOH'b-
IOHKTypa He(TSHOTO PhIHKA B MHpE MOATOJKHYIA
aMepHKaHCKUX aBTOMOOWJIMCTOB mepeiTn Ha Ooiee
3¢ (heKTHBHBIC, TO €CTh SKOHOMHEIC B TUIAHE PAcXo-
JIOBaHMsI TOTUTHBA (more fuel-efficient) MapKu STIOH-
CKHX MAIIIVH.

The Japanese carmaker said it earned $3.44 billion
worldwide in the three months ended Sept. 30, fueled
by strong sales of more fuel-efficient compact cars in
Europe and the United States during a period of high
gasoline prices (The Washington Post Nov. 8, 2006).

CpaBHHUTENHHOE MPEUMYIIIECTBO STTOHCKUX MAaJIO-
ra0apuUTHBIX MAIIWH Mepe] aMePUKAHCKUMHU TOJI-
TBEPXKIAETCS BHICOKUM YPOBHEM UX MPOJAX: MpHUIIa-
raTejapHOE Strong B 3HaueHWH 16. “great in num-
ber” [11, 1424] B naHHOM Cllyyae HECET METHOPATUB-
HYIO PAlMOHANBHYIO OIICHKY.

Takast noTpeOUTENbCKAs XapaKTEPUCTHKA TOBapa
KaK HAa0edCHOCMb MOXKET CIYXHTh OPTaHHU3YIO-
e Macc-MeJIMitHOe MPOCTPAHCTBO. MBI CBA3bIBA-
€M BBICOKYIO YaCTOTHOCTh TOSIBICHHS TAHHOTO TO-
MHUKa B TUCKypce 0 SIMOHNU ¢ aMEepUKAaHCKON mpaK-
THYHOCTBIO. [|eliCTBUTENILHO, €CIIM TeMa ToJ[Bepra-
€TCsl aAKTUBHOMY OOCYXICHUS Ha CTPaHUIaX TIepUO-
JMYECKUX U3JJaHUM, TO OHA SIBJISIETCS aKTyaJbHOU U
BocTpeOoBanHOW. Bo dparmMeHTe, MUTHPYyEeMOM
HUYXe, MPOBOIUTCS COMOCTABICHNUE MAIIMH aMepHU-
KaHCKUX U STTOHCKUX MPOU3BOAUTEIIEH MO TTO3UIUU
«HAJIEKHOCTDY.

Fans of Detroit, who often accuse the magazine
of an anti-Detroit bias because Japanese models tend
to score better, won’t find much to assuage them
this year.

There are no Detroit vehicles in the Consumer
Reports 10 top picks. All are Japanese. There is only
one Detroit brand — Mercury — in the list of 10 most-
reliable brands. And only one — Buick — near the top
of the dependability chart that shows how well five-
year-old vehicles have held up.

“We’re particularly sensitive to (the anti-Detroit
allegation) this year. For the first time since 1997, all
10 top picks are Japanese nameplates,” says Jim Guest,
president of Consumers Union, the magazine’s pub-
lisher (The USA Today Mar. 1, 2006).

Hano 3amMeTuTh, 4TO B JTAHHOM CITy4ae )KYPHAJIICT
HE OTCTYIAeT OT CUCTEMbI KOPIIOPATUBHBIX IEHHOCTEH
Macc-Meqra Kak MHCTHTYTa M OCTaeTCsl BEpeH IeH-
HOCTH CHPaBeIJIUBOCTH. BBOIS MpeCyNmo3uIiuio o
CYIIECTBYIOLIEM NpeayOeKIeHINH HACUET HA/Ie)KHOCTH
aMepUKaHCKHUX aBroMoOwuieit (anti-Detroit bias, anti-
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Detroit allegation), aBTop MOCJIe0BaTEILHO €€ OIPO-
BEpraert, IpUBJICKasi MEJTHMOPATUBHO OIICHOYHYIO JIEK-
CHKY (o score) better, top, most-reliable nns nokasa-
TEJNbCTBA OOBEKTUBHOCTH CBOMX 3aKJIIOUEHUI HAacUeT
STIOHCKUX MAIIHH.

YacToTHOCTB YNOTpeOIeHHS B JUCKypCE KOJTHYec-
TBEHHOMW OIICHKH SIBIISICTCS CYILIECTBEHHBIM MTPAarMaTy-
YECKHM OIIepaToOpOM, KOTOPBI HE TOJNBKO YKa3bIBaeT
Ha 3HAYUMOCTD JaHHOTO (hakTa JJis aBTOpa MaTepuaa,
HO U BBINOJHSICT (DYHKIMIO BO3ACHCTBHs Ha oOIIe-
CTBEHHOE CO3HAHUE, 3aKPEIUIsIsl B HEM ITOJIOKUTEIb-
HBII 00pa3 SIMOHCKOTO TPOU3BOIUTEIIS.

B koHTEKCTE 0CBOCHHS HOBBIX BBICOKOCKOPOCTHBIX
IU(GPOBBIX TEXHOJIOTUH SKOHOMHUYECKUN MapaMmeTp
“Hosuszna” HEoOXOOUMBIM 00pa30M COOTHOCHUTCS C
[IEHHOCTHBIMU OPUCHTAIIUAMH aMEPUKAHCKOH KYIBTY-
Pl Ha 3¢ (peKTHBHOCTB, ycneX 1 0coObIM (MOHeTap-
HbIM [4, 124]) oTHOLIIEHNEM KO BpeMeHH aMEpUKaH-
ueB. Hampumep:

It is beyond dispute that Japan has succeeded
wildly in stimulating the rollout of DSL connections.
Japan’s recent regulatory policies, along with the_en-
trepreneurial gusto of the venture-capital firm Soft-
bank ..., have brought faster, cheaper, and more in-
novative broadband services (Foreign Affairs, Septem-
ber / October 2005).

CpaBHHUTENbHAS OlCHKA, BBIpaKEHHAs TpHiiara-
TenpHBIMU faster, cheaper, u more innovative, naer
NpeJICTaBIIeHKE O IICHHOCTH BPEMEHH JIISl aMEPHKAHIICB
KaK UCTOYHHUKE IMOBBINICHUS 3PPEKTUBHOCTH CBOCH
JeITeIbHOCTH. MenopaTuBHas SMOIMOHATLHO-O0IIe-
HOYHAsi KOHHOTAIIWsI CIIOBA gusto, co3naBaemast cypQuk-
COM 3MOIMOHAILHON OIEHKU CYIIECTBUTEIBHBIX -0
HCIIaHCKOTO TIPOUCXOXKIeHUs [ 7, 83] MHTEHCUpHITUPY-
€T MOJIOKHUTENLHOE BOCTIPUATHE SITMOHCKUX pa3paboToK
DSL napsnay ¢ maronom succeed n HapeaueM wildly.

B TepMuHax akCMOIOrHUECKON TUHIBUCTUKH POCT
MOHMUMAETCS KaK JIBM)KEHHE BBEPX MO BEPTHKAIBHOM
OLICHOYHOM IITKaJIe «BEPX—HU3», KOTOpasi HAKJIa/Ibl-
BaeTCs Ha JPYTYI0 aKCHOJOTHYECKYIO IIKaTy «XOpO-
I0—IIJI0X0» COOTBETCTBEHHO. KOpHU MOHWMaHHS
pocTa Kak J00pa, IBMKEHUs K HeOY, CBETY, 00Ty MOX-
HO HaliTH elle B IPUMUTUBHOMN KapTHHE Mupa. Takum
00pa3oM, Ha YpOBHE TUCKypca OpraHu3yeTCst uepap-
XMsl [ICHHOCTHBIX CYXIICHHH, BEPXHIOI CTYICHb KO-
TOPBIX 3aHUMAET CYXKJIEHHE THIIA «POCT — ITO XOPO-
wo». [Ipouecc pocta paccMarpuBaeTcs Kak 01aro, u
coracyercs ¢ IEHHOCTHOW OpUeHTalell aMepruKaH-
CKOM KyJIBTYpbI Ha IIOCTOSTHHBI MPOTPece, 4TO MOX-
HO TIPOCJICIUTH B JAHHOM (pparMeHTe JUCKypca:

Most-bullish are Japanese exporters, who have
seen steady growth this year, primarily because of
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China’s explosive gains. But it’s not just exports driv-
ing Japanese stocks, Headley says. Domestic demand
is growing, too. And Tokyo real estate prices are rising
for the first time in nine years, although real estate
elsewhere in the country remains flat.

Japan’s broad-based Topix index sells for
about 32 times its past 12 months’ earnings — nose-
bleed territory by U.S. standards (The USA Today
July 07, 2004).

B nanHOM mpuMepe Ha JEKCHYECKOM YPOBHE 3TO
CyXJICHHE MTOJ/ICPKUBACTCS JIeKceMaMu growth, drive,
grow u rise, B CTPYKType KOTOPBIX MOXKHO OOHapy-
KUTh CEMBl JBUKCHHS «MOVE» M yBEIUYCHUS
«increase» [10], 9TO TOBOPUT O MPUCYTCTBHU TIOJIO-
JKATEJIbHOW palluOHAIbHOM OLIEHKH B MX CEMaHTHUYEC-
Ko#t cTpykType. [lonokuTenbHAsT SMOIIMOHAIbHAS
oreHka (popMupyeTcs 3a cueT ynoTpeOieHHusI MeTa-
¢dopuueckoro snutera nosebleed territory nipu Hano-
JKCHUW Ha KOJMYECTBEHHYIO OIICHKY, JAHHYIO B TIOC-
JIeTHEM MIPEIOKEHUN (parMeHTa.

Oco00oro ynoMuHaHUs 3aCIyXKHBACT CTPATETHUs
CHMBOJIM3AllHH JUCKypca Kak 0co00e OICHOYHOE
cpenctBo. CHUMBOIL, KaK HU OJTHO IpYToe IpyrHe Cpesic-
TBO, 33J€MCTBYET 3KCTPAJTUHTBUCTUYECKUM TJIaH
muckypea. Ammrosust Ha [lepa-XapOop B paMkax Me-
JUIHOTO SKOHOMHYECKOTO TUCKYpca o SIMOHUU eCTh
HE YTO UHOE, KaK CUMBOJI, HCIIOJIBb3YIOMINICS B M Qa-
THYCCKUX IEIAX.

For many Americans, Japan symbolized all these
various pains. [t was Japanese competition that meant
unemployment here at home and the loss of industrial
arts. It was Japan that meant a weaker America and
the loss of our cherished isolation. A low point of sorts
was hit right at the end of the decade, when a unit of
the Japanese conglomerate Mitsubishi forked over
$846 million cash for 51 % of Rockefeller Center.
Pearl Harbor II it wasn’t, but the October 1989 deal
delivered a shock to the American psyche (The USA
Today Aug. 26, 2005).

OueBHUICH Mapasieii3M MEXy BOCHHBIM Hara-
nernneM Ha [lepi-Xap6op 1 HEOXKUTaHHBIM SKOHOMU-
YEeCKUM BTOP)KEHHUEM SITIOHCKOM KOMITAHMH Ha HCKOH-
ayto teppuropuro CIIA. A. Hun yka3piBaeT Ha He-
MOJTOTOBICHHOCTh aMEPHUKAHIICB KaK HAa TIABHBIH
(bakTop MONYyYEeHHOW MMHU HAIMOHAIBLHOW TPABMBI,
Korja smoHIel Hananu Ha Ilepi-Xap6op. Bot kak on
OIUCHIBACT MX PEAKIIHUIO:

The level of shock among Americans was
comparable to what it would have been had the
invasion been from Mars, and nearly as unbelievable.
The trauma to the nation was intensified because the
attack was launched by the Japanese [12, 61].
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3HaKOBBIN AJIEMEHT MOJIUTHYECKOTO AMCKYpCa,
[Tepn-Xap6op, nepeBoANTCS B CTPYKTYPHBIA KOMIIO-
HEHT O0IeCTBEHHOTO CO3HAHUsI, TPABMUPOBAHHOTO
B SKOHOMHUYECKOM ILIaHEe. YCIIeXHU AMOHCKUX KOHKY-
PEHTOB Ha BHYTPEHHEM PBIHKE B 3HAYUTEIHHOU
CTETICHH 3a€BAIOT NaTPUOTUUECKUE LIEHHOCTH ame-
PUKaHCKOTO Hapozaa. SImoHUs accOUupyeTcs ¢ He-
raTUBHBIMH POSIBICHUSIMHA KOHKYpEeHLIUU — Oe3pa-
OoruIieil Ha BHYTPEHHEM PBIHKE, yTPaTO YKOHOMU-
YeCKOW caMOJIOCTAaTOYHOCTH M HEKOTOPBIX OTpacieit
MPOMBIIIICHHOCTH, O0LIUM ocnallieHHeM aMepH-
KaHCKOH SKOHOMUKH.

Ha ypoBHE 5KOHOMHYECKOTO CyO-TOMHKa TUCKYP-
ca o SlmoHNm peanu3yroTcs MPEACTaBICHUS O MPE-
MOYTUTEILHOCTH CBOEH MOJEIH DKOHOMHUYECKOTO
passutus. Kak u3BeCTHO, MOJIENIb 3KOHOMUYECKOTO
passutus CIIIA B mocnenHue IeCSTHICTHS XapaKTe-
pusyeTcs kak nuOepanbHasi, WU JapBUHUCTCKa,
KOT/Ia MHAUBHAYAJIM3M TPHU3HAETCS BEAyIIeH IeH-
HOCTbIO. [{eHTpasibHOM YacThiO JAHHON MOZEJIH SIBJISI-
€TCs TPEeBOCXOJICTBO YaCTHON COOCTBEHHOCTH HaJ
rOCY/IJapCTBEHHOW M JIOMUHUPOBAHUE YaCTHBIX pellie-
HUH B cpepe Mpon3BOACTBA, UHBECTUPOBAHUS, COBITA,
HCITOJIb30BaHUS paboyeii cuitel. L[eHHOCTh HHIANBUIY-
aju3Ma BOIUIOIIAIOT YacTHBIC MpeAnpUHUMATEINH,
CaMOCTOSITETTFHO JOOHBIIIHECS yCIexa.

SAnoHckas MOAENb YKOHOMHUYECKOTO Pa3BUTHS
XapaKTEePU3yeTCsl KaK MePapXUYCCKHI KOPIIOPaTH-
BU3M, KOTOpasi COTIACYETCs ¢ IEHHOCTHIO KOJIJICKTH-
BHU3Ma. DTa MOZEIb MPENCTaBIsieT cO00l crucTtemMy
PETYNHUPYEeMOTO PHIHKA, TJIe OTMEYAIOTCSI MHTEHCHBHBIC
(OpMBI TOCYIaPCTBEHHOTO YYaCTHSI.

B amepukaHCKHX MeUaTHBIX Macc-Meua SITOHCKast
KOPIIOpaTHBHAs KYJIBTYpa MOJaeTCsl KaK B IO3UTHBHOM,
TaK W HeraTWBHOM Kitoue. [lonmoxkurenbHas oLeHKa
BO3HHKAET TPU COMOCTABICHUH Pe3yJIBTaTHBHOCTU U
3 PEKTUBHOCTH JIByX SKOHOMHYESCKHUX Mojeiei. 3aro-
JIOBOK CTaThH, MUTHpyeMoi Hmxke, «Good, common
business sense propels Toyota» (The USA Today
Dec. 28, 2005), yxe 3aKirodact B ce0e MOJIOKUTETEHYIO
OLICHKY. JIOCTIKEHHIO MOJIOKUTEITBHOTO MparMaTuyiec-
Koro 3¢dekra cnocoOCTBYIOT 00IIEOIIEHOUHOE g0od,
panroHaNbHas OTIEHKA B CIIOBOCOYETAHHH COMMON Sense
(“the ability to use good judgment and make sensible
decisions” [11, 277]) B kOMOMHAIIMY C CEMOM TBHIKCHIS
Briepen riarona propel (“drive forward” [10, 776]).
HanHblii pparMeHT ITUCKypca WLTIOCTPUPYET padboTy
K3UpaYy, «<KOTOPbIE IPENICTABISTIOT CO00H OOBEIMHEHNS
KPYIIHBIX KOMIIAHUH ¢ MEJIKUMH U CPEIHUMH, Oa3upy-
FOIIIMHUCS Ha PA3JIMYHOTO BHJA CBS35X, [IABHBIMHU U3
KOTOPBIX BBICTYIAIOT MPOU3BOACTBEHHBIE, ONpe/esie-
MBbI€ TOJIOBHEIMU (prpMami» [5, 464].

The first, and arguably most important, is that
Toyota creates working partnerships not only with
its suppliers but also with its dealers and employees.
Toyota is sincerely concerned with the success of its
suppliers; it never bullies them for price but demands
performance and consistent quality. Toyota’s leaders
do not look for their suppliers or dealers to go broke
by constantly cutting their margins to cover up their
own shortcomings. In fact, Toyota will go to troubled
suppliers, if necessary, with a helping hand and show
them how to increase efficiency and profitabili-
ty — as any good partner should (The USA Today
Dec. 28, 2005).

[To-oredecku mOOPHIH U 3a00TAUBHIN 00pa3 KOM-
naauu ‘“Toyota” cozmaercst Onarogapst ICIONIb30BAHUIO
KOMIUIEKCHBIX OIIEHOYHBIX HOMUHANWE ‘‘sincerely
concerned”, * a helping hand”, “any good partner”.

TpynoBble OTHOLICHHUS! B SIMIOHCKON KOpHOpauuu
cTposTcs Ha hrocopuu «hrupMa — Harr OOTITHIA TOM)
[5, 468]. TTonoxutenpbHas OllEHKA TaKOTO MOJAX0Ja
MOKET SKCIUTUINPOBATHCS B KOHTEKCTE, HAIIPUMeED:

A well-known system in the manufacturing
community is the Toyota Production System. In short,
it purports that all the elements in a company contribute
to quality — from the attitudes of top executives all
the way to the workers on the production floor — via
the use of many traditional and common-sense
procedures, the majority having been developed and
refined in Japan (The USA Today Dec. 28, 2006).

KoHTeKkeT — MOIIHBINA MeXaHu3M POPMHUPOBAHUS
HY>KHOH OLICHKH y HeUTpaabHOU HOMUHAUu. O1ieHKa
3aKJa/[bIBacTCsS HE B CEMY HOMHWHAIIWH, & DKCIUTHIIH-
PYETCs B €€ CIIOBECHOM OKPY>KCHHUH.

HeratuBHas uHTeprpeTanus KOUIEKTUBUCTCKOM
HAaIPaBJICHHOCTH SIITOHCKOM KOPIOPATUBHOM KYJIBTYPBI
BO3HHUKAET TIPH CONOCTABICHUH €€ C aMEPHKAHCKOMN
LHEHHOCTBIO MHAMBUAYaan3Ma. HanomMHum, uTo B ame-
PHKAHCKOM MOHMMaHUH MHAMBHAyanIn3M — 370 “the
belief that the freedom of individual people is more
important than the needs of society or the govern-
ment” [11, 731]. CnegoBarensHO, orpaHndeHue cBOOO-
b1 THITMBHU 1A PACLIEHUBACTCS KAK PE3KO OTPHLIATENEHOE
SIBJICHUE, YTO HAOIIIOIAaeM B CIICYIOIIEM IIPUMeEpe:

Fujino faced other obstacles: internal skepticism
about whether he could devise a cutting-edge airplane,
his own impatience with the lengthy research process
and a Japanese corporate culture that normally stifles
individualism (The USA Today Sep. 25, 2006).

Mertadopuueckoe HCIoIb30BaHKE TIaroia stifle,
HMMEIOILEr0 OCHOBHOE 3HAYEHHUE «IYLIUThH» [6, 366],
(bopMupyeT 3aJaHHYI0 HOPMATUBHYIO OLICHKY Y HC-
XOIHO HEUTPAIBLHOTO CIIOBA.
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A. A. Knunxosa

Oco3HaHue KyJIbTypHBIX Pa3inyuii MEXay CTpa-
HaMH B acIeKTe MHIUBHUIyaau3Ma / KOJJIEKTUBU3MA
CTaHOBHUTCSI 0COOCHHO aKTyaIbHBIM B 9KOHOMHUECKOM
IU1aHe, Korga (YUPMBI BBIXOAST HA BHELIHUH PBIHOK.
Paznuyue B cucTeMax 1IEeHHOCTHBIX OPUEHTAIUN KYJlb-
TYp pe3yJbTHPYETCS B pasHbli HAaOOp MHTEPECOB
1 TOTPpeOHOCTEH, KOTOPBIM HENIb3s] HTHOPHPOBATH.
Cropoc — maTexecrnocooHasi moTpeOHOCTh, YacTo
HUMeroIas KyJIsTypocieudpuaHoe comepKaHue, Kak
B Clly4ae C SIMOHCKUMHU JIFOOUTENISIMHU BUIICOUTD:

Ever since its 2002 release, Microsoft’s Xbox has
been a colossal sales flop in Japan. [...] (Microsoft)
thought that whatever they did in America would work
in Japan,” says Mr. Hourigan. But neither the Xbox
nor the 360 have offered many role-playing games
(RPGs), which are “absolutely crucial to the success
of any game console in Japan,” he explains. [...] In
addition to showcasing artwork, Japanese games also
appeal to that culture’s special emphasis on relation-
ships (The USA Today Jan. 11, 2006).

DKOHOMUYECKHUH POBaJ BUICOTPUCTABKHA XbOX
aMepHuKaHCKoW kopropanuu Microsoft oGycioBieH
HEJOCTAaTOYHOH ajanTalnueid K BKycaMm SIOHCKHUX
norpebureneil. Kak npeactaBUTenN KOLUIEKTHBHOTO
o01miecTBa, SIMOHCKUE IreiiMephl, ECTECTBEHHO, OXKH-
JaTd OT HOBOTO TIpoaykra Microsoft pasHooOpa3zus
POJIEBBIX HI'P, PACCUUTAHHBIX HA HECKOJIBKO HT'POKOB,
Ha MHTEpaKTUBHOE oO1eHne. OHaKo, aMeprUKaHCKast
KOMIIaHHS HE TOJILKO He 00paTniia BHUMaHUs Ha 3TOT
MOMEHT, BaXKHBII 11 PMHAHCOBOTO ycIexa MpOoayK-
Ta B SlMOHMM, HO M NpeAIoKuIa KOMIUICKT UIp Ha
TeMy BTOopoii MUpOBOI BOWHBI, € aMEPUKAHIIBI
aKTHBHO MO0 JAI0T CBOMX BUPTYaJIbHBIX IPOTUBHU-
kOB. TakuM 00pa3oM, STHOLIEHTPUYHOE U300PaKECHHE
MPOMCIIECTBUN B MUPE U HEKOPPEKTHOE CErMEHTHPO-
BaHHUE PhIHKA KaK CJIEICTBUE OpUEHTALMU Ha coOc-
TBEHHYIO CHCTEMY LIEHHOCTEH KyJIBbTYPBI MIPUBEIH K
(PMHAHCOBBIM HEyZAYaAM.

[IpumeuarensHO cyry0o moTpeduTeHCKOE 0THO-
LIeHHEe aMEPHUKAHIIEB K IPyTUM CTpaHaM, O YeM CBH-
JIETEILCTBYET 3ar0JIOBOK CIIEYIOIIETO CONEPIKAHHS
“Profit makes Japan ‘America’s No. 1 cash cow in
Asia” (The USA Today May 16, 2006). Cunenatp u3
Snonun NOKHYIO0 KOPOBY, IyCTh AK€ HA CTPAHULIAX
ra3eThl, yCTh B IIYTKY WK U3 COOOpaXKEHHUH SKCIIpec-
cun! Ha 3T0 cioco0eH ToNbKo COMyM, IPOYHO YCBO-
WBIIMH LEHHOCTHYIO OPHUEHTALMIO Ha MaTepHAIIU3M.
YTunurapHoe BUICHUE MUPaA, OTIOpa Ha MOHETaPHBIH
aCIeKT SKOHOMHUYECKUX OTHOILIECHHH HEKOTOPBIM 00-
pa3oM OrpaHUYMBAIOT KPYTo30p / MUPOBOCIPUSTHE
MpEACTABUTENICH JAHHOM KYNIBTYPBbI, JEJIAIOT €r0 Mpsi-
MOJIMHEHHBIM, HE Jal0T YBUACTH «Jlpyroroy.

TeM He MEHee, aMEPUKAHCKUMU MPEITPUHAMATE-
JISIMH JIBVDKET IIEHHOCTHASI OPUEHTAIUS Ha yCIeX,
YTO BBIHYX/Ia€T K KOHTAKTHUPOBAHUIO C MPEICTABUTE-
JSIMH TPYTOW KyIabeTyphl. HAWBUAYyATUCTCKAS TICH-
HOCTB YCII€Xa NPUHHUMACT KJIIACCUYCCKOC BBIPAKCHUE
B JJAHHOM (pparMeHTe IUCKypca:

The secret to success in Japan, economist Koll

says, is winning over the country’s notoriously de-

manding consumers. “They are discerning customers,”
he says. “But once you’ve got him or her, you’re king.

You have to be the best. But if you are, you have infi-
nite pricing power” (The USA Today May 16, 2006).

SI3BIKOBBIMH COCTABISIOIIMMH [IEHHOCTH yCIIeXa
SIBIISIFOTCSI YACTHOOICHOYHBIC HOMUHAIIMU Win over,
king, o0weonenounoe best. MOXHO TOBOPUTH U O
KOTHUTHBHOM MOJOXHUTEIBHOM 3apsijiec cloBa gef,
MOTOMY YTO TPaUIIMOHHO YBEITUUCHIE KOJTHYCCTBEH-
HOT'O MPHU3HAKA TPAKTYEeTCA aMEPUKaHLIAMH KaK POCT,
TO ecTh Oaro. Oco6oro BHUMaHUS TpeOyeT JUCKYP-
CHUBHOE N300paKCHUE yCPETHEHHOTO SAMOHCKOTO MOT-
pebuTens kak notoriously demanding (oTpuniarenpHas
OIICHKA) U discerning (TIOJOKXUTEIIbHAS OICHKA). V13-
MEHEHHE 3HaKa OLICHKU TPH XapaKTepHU3aLul OJHOTO
U TOTO XK€ O0BEeKTa OIEHKH COOTBETCTBYET CMEHE
MEPCHEKTUBBI TIOBECTBOBAHMSI, BBEJCHUIO DJIEMEHTA
MEPCOHANN3AIUH B JIUCKYPC.

OpueHTau SKOHOMHYECKOH KYJIBTYPhI Ha HH/IU-
BUAyaJTU3M / KOJUICKTUBU3M MOIYYAIOT U STHUECKYIO
AKCHOJIOTHYECKYI0 MHTEPIPETAIUIO CISAYIOIIETro
HOpsIIKA:

Contrary to the modesty typical in Japanese cul-
ture, Fujino clearly takes pride in his achievement (The
USA Today Sep. 25, 20006).

KoHTekeryanbHas peanu3anusi MoJI0KHUTEILHOTO
OLIEHOYHOTO MOTEHIHAalIa CYIECTBUTEIBHOTO pride
JIOCTUTAETCsI Oiarofapst €ro COBMECTHOMY YIIOTPeO-
JEHHUIO C MEJIUOPATHBHO OLEHOYHBIM CIOBOM
achievement B peMaTHYECKOW YaCTH MPEATIOKEHUS 1
KOHTPACTy C modesty, HeCylIeMy OTPHIATEIbHYIO
OLICHKY B KYJITYPHOM KOMITOHEHTE KOHHOTAIIHH.

WneanbHas SKOHOMHYECKasT MOJICNb, IPUHSATAS B
aMEpUKAaHCKOM MacCOBOM CO3HAaHHH, MPEAIoiIaraet
CJICZIOBAHUE IEHHOCTHBIM OPUCHTAIMSM Ha MOOUJIb-
HOCTh, OTKPBITOCTH NEpeMeHaM.

In trying to emphasize what it sees as a positive
future rising from a negative present if it can learn to
behave differently, Ford was aping the Nissan model
(The USA Today Jan. 24, 2006).

B oTnrume oT 3MOLMOHATBHO-O0LIEHOYHOTO PyCC-
KOTO DKBUBAJCHTA «00€3bSHHUYATHY», CHAOKECHHOTO
OTPULATENBHON KOHHOTALMEN, aHIJIMICKUI IIaroi ape
Cyls MO JaHHBIM TOJIKOBBIX cioBapeit [10; 11], ne
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HeceT B ce0e OTPUIIATEIILHOTO OIEHOYHOTO 3apsiia U
MOJKET OBITH IepeBeleH KaKk «KOMUpOBaThy. JlaHHBIH
[J1arojl OKa3bIBaeTCsl KOHTEKCTYaIbHO COOTHECEHHBIM
CO CJIIOBOCOYETAHUEM positive future, 9TO TOBOPUT O
MOJIOKUTEIBHON aKCUOJIOTMYECKON MHTEpIpETaNu
M3MEHeHUs cTparerun Gupmel. B menom B auckypce
MIpeBaMPyeT TOHATHHOCTH OA00OpEHUSI.

AMEpHKaHCKasi OTKPBITOCTh MEPEMEHAM CTalia
HAaCTOJIHKO H3BECTHA B MUPE, YTO MPOOIEMHEIE STTOH-
CKMe KOMIIAaHMH TPUTJIAIIAI0T BHEIIHUX aMePUKaHC-
KX YIPaBISIONMINX, YTOOBI Te Kak «Yyxuey», MOrin
B35Th Ha ce0sl OTBETCTBEHHOCTD 3a MPUHATHE HEIO-
IYJISIPHBIX PELICHUM.

When outsider Carlos Ghosn took over the broke
Japanese car company in 1999, he said there would be
no turnaround unless there were “no sacred cows, no
taboos, no constraints.” So he did the unthinkable in
Japan — closed factories and announced 21,500 job
cuts while simultaneously promising new models in
key markets (The USA Today Jan., 1 2006).

Kapnoc I'ocH Ha mpaBax «4y»X0ro» 1mopBai ¢ Tpa-
IUALIMOHHOM CUCTEMOM IMOKU3HEHHOT0 HaliMa B Nissan
Motor. (did the unthinkable in Japan) v BbIBEIl KOM-
TIAaHUIO U3 KpHU3HCa.

OO0paiiieHre K HEHHOCTH MATPHOTH3MA — OJIUH
13 T€X CYTTECTUBHBIX TPHEMOB, KOTOPHIE paCCUNTAHBI
Ha MacCOBOIO yuTarens. B amepukaHCKON KapTHUHE
MUpa CyIIECTBYET MPEACTABICHUE O TOM, YTO IPOU3-
BOJICTBO ITUKATIOB SBJSCTCS NUCTOPHYCSCKUAM JOCTOSHH-
€M UCKJTFOUUTEIILHO AMEPUKAHCKHUX ITPOU3BOIUTEIICH,
WCKOHHBIM PBIHKOM COBITa MUKAINOB CIyKUT Texac,
MOKYIMaTh MalllMHbI AMEPUKAHCKUX ITPOU3BOUTE-
Nl — MmaTpuoTHYHO. JlaHHbIe cTaHIapTHHIE TPH3HA-
KH 3TOT0 OLIEHOYHOI'0 CTEPEOTHIIA COOTHECEHBI C 30HOM
HOPMBI Ha OIIEHOYHOH 1iKane. Ho mosiBneHue samoHc-
Koi kommnanuu Toyota Ha TE€XacCKOM PBIHKE MHUKaroB
MIPOTUBOPEUUT HOpMe. HapylieHue oleHOYHOro cTe-
peoTuna MpUBOANT K GPyCTPAINH, YTO BUUM B JaH-
HOM IpUMeEpe:

Toyota has made inroads in otherwise strongly
patriotic parts of the country by opening plants in those
areas and declaring itself American. [...] The com-
pany that has the most to lose if Toyota makes inroads
into the Texas truck market is Ford, which sells one
out of every six of its F-Series pickups here (The USA
Today Oct. 12, 2006).

Ha s1361K0BOM ypOBHE BBIpaXCHHEM HETaTHBHOMN
OTICHKH CITY)KUT CYIIECTBUTEIIbHOE inroads — “mocs-
rarenbcTBa”. OUEHOYHBIE CEMbl MOXKHO BBISBUTH
preMoM TpaHcopMauu AeQUHANNNA 3HAYSHUS B
YCIIOBHYIO (hpa3y, 3aBepIIaIOIIyOCs KOMIIOHEHTOM «HU
3TO Xopomwo / miaoxo» no U. A. Crepuuny [8, 71].
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3HaueHHne AJaHHOTO cJI0Ba POPMYIHUPYETCs TaK, YTO B
HETo He BXOIAT OILCHOYHBIE ciioBa: “to take or use a
large part of something” [11, 740]. [Ipu 5ToM 3Ha4YeHUE
JIOITyCKaeT 3aBeplIeHUe YCIOBHOM (pazoil «u 310
wioxo». ClenoBaTebHO, B KOHHOTATUBHOM KOMIIO-
HEHTE CEMaHTHYECKOW CTPYKTYpPBI CIOBa inroads
HPUCYTCTBYET OTPHIATEIIbHAS OIICHKA.

Cyns o MareprasiaM edaTHbIX Macc-Me/Iua SIIOH-
I[aM B CBOIO O4Yepe/Ib TOXKE CBOMCTBEHHBI IMIPOTEKIIHO-
HUCTCKHE HacTpocHHUs. Ho 3TO MPOTEKIMOHU3M,
rpaHuyamuii ¢ kcenodoobueit. lanHoe cyxaeHue Ha-
XOIIMT CBOIO BepOaIN3aIMIo B IpUMeEpe:

Rice is a sensitive issue in Japan, where the govern-
ment has long sought to protect the country’s farm-
ers [...]. American growers also face picky consumers
here, who believe foreign rice is dry, tasteless and
drenched in chemicals (Newsweek Mar. 07, 2004).

CyOBbeKT OLEHKH, SMOHCKUE MOTPeOUTeNH, Mpu-
NUCHIBA€T OTPHUIATEIbHYI0 CEHCOPHO-BKYCOBYIO
OIIEHKY (T€TOHUCTHUYECKYIO) PUCY, BBIPAIIEHHOMY
aMepUKaHCKUMH Npon3BoanTesiMUu. OOBEKT OLIEHKU
xXapaktepusyercs Kak “dry, tasteless and drenched in
chemicals”, 9To paccornacyeTcs ¢ MpeACcTaBICHHEM O
JTAHHOM O0BEKTe KaK MPOIYKTE C COOTBETCTBYIOIIIM
HabOpOM KayeCTBEHHBIX XapakTepucTHk. llpumara-
TeNbHOE picky Takke MPHOOpETaeT OTPHUIATEIbHYIO
OLICHKY B paMKax Pe3KO KPUTUYECKOTO KOHTEKCTa, HO
CyOBEKTOM OIIEHKH YKe SBIISICTCS aBTOP JKyPHAITBHON
CTaThH, KOTOPBIN pa3zensieT IEHHOCTh MaTpUOTH3Ma
CO CBOMM 4MTaresieM. B mpouecce BBeneHHUS U Aallb-
HEWIIIero 3aKperuieHus] HeOOXOMMMBIX ITparMardec-
KHX HaIpaBIsSIOMINX MPECYNO3UIUI KyPHAJIHCT 3a-
CTaBJISICT ayJUTOPUIO IPUHATH aBTOPCKYIO MPECYTIIIO0-
3UINIO KaK CBOIO COOCTBEHHYIO.

JesTenbHOCTh aMEpUKAHIIEB [IEHHOCTHO OpPHEH-
TUpPOBaHA Ha pe3yJabrar. J{elcTBUTENbHO, aMepUKaH-
1B JTIOOSIT BCE UCUUCIISATD, IPUBOAUTE CTATUCTUYECKUE
JIaHHBIE, TOYHO (PUKCHPOBATH NU3MEHEHUSI, IPOBOIUTH
uX MOHHTOpHHI. [lo3TOMYy M B MaTepHuanax Mpecchl
CpeIy TAKUX KOTHUTHBHBIX THIIOB OIIEHKH KaK MPO-
ToTUTNIHYecKas (MHOTO, Maj0, HEMHOTO, Yy Th-4yTh)
U KOJMYECTBEHHAs (ITyKa, KWIOTPAMM, JUTP),
tepmunbl A. H. bapanoBa, npeanodyTenue otaaeTcs
nocaennei [1, 75—80].

Japanese companies certainly have needed reform-
ing. [...] By the late 1990s, Japanese firms were only
one-eighth as profitable as U.S. firms. Japan, ranked
as the world’s most competitive economy as recently
as 1993, had fallen by 2002 to No. 30 in rankings by
Swiss-based International Institute of Management
Development; it has since rebounded a bit to No. 23
(The USA Today May 18, 2004).
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OrnieHOUHOE CYXJIEHHE, JAaHHOE B IEPBOM IPEATIO-
XKEHUH ad3ala, pacupoCTPaHsIeTCs] KOJIMYECTBCHHOM
OLICHKOM.

HocraTtouHo moApoOHO B SKOHOMHYECKOM CyO-
TOIUKE AUCKYypca O SINoHNM NpecTaBIeHa LIEHHOCTb
3(PeKTHBHOCTH, KOTOPAS COICPKUT B ceOe ICTEBYIO
YCTaHOBKY Ha palMOHAJIbHOE PACIpeneIeHUe U HC-
MoJIb30BaHNe pecypcoB. B pamkax amepukaHckou
KyJABTYPBl EHHOCTH 3((EKTUBHOCTH HOCHUT JapBU-
HUCTCKHI XapakTep, Coo0pa3yeTcsi ¢ MaKCUMOn «BrI-
XKuBaeT cuipHelmuii». [TonoOHYI0 TOHATHHHYIO
MOJIeIb HAOJII0AaEM B CIIECAYIOIIEM BHUE:

Merrill Lynch’s Koll sees it as a sign Japan’s
economy is getting more efficient, rewarding winners
and punishing losers in free-market fashion (The USA
Today July 23, 2006).

enesas ycranoBka Ha Y)(PEKTUBHOCTEL (QYHKITH-
OHUPOBAHUS PHIHOYHOM IKOHOMUKH SKCIUTUIUPYETCS
B JaHHOM (hparMeHTe IUCKypca B JOCTaTOYHOM cTe-
MeHU: TOOeANTENN BO3HArPakIEHbI, IPOUTPABILINE
Haka3aHbl, cB00OAa pbIHKa coOnmoneHa. OmsTh-Taku
MIOJIOKUTENbHAS OIIEHKa 3KOHOMHUYECKOI CHUTYyaIuH,
CKJIajpIBarolleiics B SIMOHNM, TPON3BOJUTCS UCXOAS
W3 aMEPHUKAHCKOW CHUCTEMBI LIECHHOCTEN, UX HJIEAI0B
CBOOO/IBI ¥ CHPABEIIMBOCTH, U SIBHO HOCUT aHTPOIIO-
LEHTPUYHBIN XapakTep.

LennocThb 3¢ peKTUBHOCTH MOXET PACKPHIBATh-
Csl M uepe3 Npu3My SKOHOMUH pecypcos. Mcropuuec-
KO IMOOTUIEKOH OepeKITMBOCTH CUUTAIOT IIPUHITAITHI
IIYPUTAHCKOU peluruu. J[edCTBUTENBHO, HE BCEM
XPUCTUAHCKUM KyJIbTypaM CBOWCTBEHHa Oepexiiu-
BOCTb KaK TAKOBas1, HAIIPUMED, B PyCCKOI LIEHHOCTHON
KapTUHE MHUpPa OBITh GEPEKIMBBIM CKOpEE II0X0, YeEM
xoporuo. [IpakTuyHble aMepuKaHIbl, HA00OPOT, Tpe-
METHO OTHOCATCS K PacXofOBaHUIO 4ero Obl TO HU
OBLIIO, HATIPUIMED:

Fuel-efficient Japanese cars were in the right place
at the right time as owners fled fuel-thirsty Detroit
models (The USA Today Oct. 25, 2005).

B cutyanun MupoBoro He(TSIHOTO Kpu3uca ame-
PHUKaHIIBI OTAAIOT IPEANIOYTEHIE ATOHCKAM MaIllHAM,
9KOHOMHO PacXoAYIOLIUM TOIUIMBO. MBI HE HaX0IUM
3HAa4YE€HHUE «IKOHOMHBIN» y cioBa efficient B cioBa-
pe [6, 647], HO ero aHTUTE3a CO CIIOBOM thirsty Tpel-
rojaraeT UMEHHO TaKyl0 KOHTEKCTYalbHYIO peain3a-
nuto. CooTHECEHHUE CIIOKHOTO ciioBa fuel-efficient ¢
HOPMAaTHBHO OLICHOYHBIM 7ight N0OaBIsIeT MeIHopa-
TUBHOCTH BBICKa3bIBAHUIO.

LleHHOCTH MOCTOSSHHOTO MpOrpecca TaKkKe Kak
1 IIGHHOCTH 3()()eKTUBHOCTH UMEET LIEIEBOM XapaKTep.
[Iporpecc nmeeT NoONOKUTENBHYIO AKCHOIOTHYECKYIO
3HAUUMOCTh JJIsI aMEPUKAHCKOW KyJbTYphl. B nmuHr-

BUCTHYECKOM IIIaHE, BCE S3BIKOBbIE HOMUHAIINH, OT-
MEUYCHHbIC B IJTaHE [IEHHOCTH NPorpecca, HecyT B cebe
CTaOUIBHBIN MMOJOKUTEIHHEIA IMOTUBHBIN 3apsijl.
OMOTHUBHBIN KOMIIOHEHT OIICHKHU MOJPa3yMeBaeT XO-
poiee / II0X0€ OTHOIIEHHE CyOBhEeKTa K OOBEKTY
OLICHKH. B HIKenpuBeIeHHOM OTpBIBKE CTaThi “Best
toys in the tech world hail from Japan” maGmona-
eTcsl pa3dpoc SMOIMOHAIBLHOTO OT OJO0OpEeHUs 10
BOCXHIICHUS:

Today, it’s the Japanese who are riding the cutting
edge. The hottest and coolest, smallest and fastest —
it’s all Japanese and it’s not exactly available at a store
near you.

It’s a cultural thing. The Japanese have always been
early adopters. Wired magazine even has its “Japanese
Schoolgirl Watch,” where it spotlights the latest trend
that might make it over here, from spray-on stockings
to the next generation of tamagotchi.

But toys for schoolgirls are one things. Toys for
grown men (and women) are another. And the Japanese
market has those in spades.

Again, it’s a cultural thing. While Americans, on
our 3.5 million square miles of real estate, are of the
bigger-is-better mentality, the Japanese (squeezed into
a space smaller than California) have gone for
small [...]. It was, after all, the Japanese who came up
with the blue laser, which can double the capacity of
DVDs (The USA Today May 13, 2004).

CpenctBaMu co3JlaHHsI MEITHOPATHBHOW YMOTHB-
HOCTH Ha MOP(OIOTHIECKOM YPOBHE SBIISIOTCS CY(d-
(GUKCHI cTeneHel cpaBHEHUS MPUIIAraTelIbHOTO; Ha
YpOBHE CJIOBa — OILICHOYHOE YMOTpeOlIeHUe ClIoBa
early B 3nauenun “first” [11, 437]; cnoBocouera-
HUsI — (Dpa3eoOrHUeCKUe eAUHULIBI 10 ride the cutting
edge, in spades; TPEIJIOKCHNUS — BBIICIUTEIbHbIC
KOHCTPYKIWHU TUTA It 5 the Japanese who...

DKOHOMUYECKUMH OTHOILICHUSIMU CBSI3aHBI MTPaK-
THYECKH BCE WICHBI colimyma. EcTecTBEHHO, 4TO U
Takasi [ICHHOCTh aMEPUKAHCKON KYJIBTYphI KaK cIipa-
BEJIMBOCTH TIOY4aeT CBOC DKOHOMHYECKOE COJCP-
’KaHue B TUCKypce 0 SMmoHnN. IKCTPaTHHT BUCTHYEC-
KUM (OHOM JUIsL CieAyIoliero gpparmMenTa IucKypea
CIIY’)KUT SITIOHCKAsI TUCKYPCUBHAS MPAKTHUKA MOMXKH3-
HEHHOTO HaiiMa W OIUIaThl 110 CTApPIIMHCTBY». AMe-
PHUKAHCKUIA JKe CTaHapT TPYJAOBBIX OTHOIICHU I OCHO-
BaH Ha KOHTPAaKTe W IJIaTe MO pe3yibTaraM, TaK Kak
CTPaBEIUBBIM CUUTACTCS MJIATUTh TPOMOPIIHOHAITE-
HO 3aCJTyram:

“This was a drastic change,” says Nikon spokes-
man Sumo Enomoto. “The seniority system auto-
matically gave a higher wage to older people. It was not
fair to pay higher wages to people who do not neces-

110  BECTHUK BTIY, CEPUSA: JIUHI'BUCTUKA 1 MEXKVYJIBTYPHASI KOMMYHUKAIIVSA, 2007, Ne 2, (4. 2)



Ompaoicenue yennocmeil aMepuKaHcKoll Kyibmypbl 8 IKOHOMUUECKOM OUCKYpCe O ANOHUU

sarily have more talent... My own morale has improved
since then” (The USA Today May 18, 2004).

Mex 1y OlIeHKOM 70t fair 1 HOMUHALIUEH HOPMBI 10
pay higher wages to people who have more talent, ap-
T'YMEHTHPYIOLIEH OCHOBaHNE OICHKH yCTaHABINBAOT-
Csl MPUYMHHO-CIIC/ICTBEHHbIC OTHOLICHHS. Parinonans-
HOE OLICHOYHOE CYXKJICHHE COIIPOBOXKIACTCS AMOLHO-
HaJbHOW OIICHKOHM clioBOcodeTaHus drastic change,
KOTOpasi MHTCHCU(PHUIUPYET 3HAUUMOCTh IICHHOCTHU
CTIPaBE/IMBOCTH ISl aMEPUKAHCKON KYJIBTYPHI.

YacTo B 3KOHOMUYECKOM CyO-IucKypee o Anonnn
MMEIOT MECTO COMATIBHO 00YCIIOBIICHHBIE OIIEHOYHBIE
ynotpebneHust cioB. Tak, OLIEHOYHO HATrPY)KEHHBIMH
OKa3BIBAIOTCS CIIOBA, KOTOPBIE TOHOCST HEHHOCTH
310pOBOro 00pa3a :KM3HU U IKOJIOTrHYecKoii He30-
nacHocTu. CroBaMH-MapKepaMH IOJIOXKUTEIbHOM
OIICHKH OymyT Takue Kak ecological n health-con-
scious. T c0Ba HE SABJSIOTCS CUCTEMHO OLICHOUHBI-
MH, OLIEHKA BXOJNT B KYJIBTYPHBII KOMIIOHEHT KOHHO-
Tauu ciosa. Hanpumep,

But Hamano said Sharp will take a different tack
in the United States by stressing its reputation for
ecological and health-conscious products (The USA
Today Oct. 11, 2005).

CyuiectBuTenbHOE reputation, ynotTpebIeHHOE B
3Ha4eHny “la. the opinion people have that a person,
place, or thing is good” [11, 1202], uppaguupyer mo-
JOXKUTEIbHYIO PAllMOHAJIBHYIO OLEHKY AaHHOMY
KOHTEKCTY.

[ToMuMO LIEHHOCTHOTO COAEeP KAHUS SKOIOTHIeC-
KHH acHeKT TOBapOIPOM3BOACTBA MUMEET XOPOIINe
SKOHOMHYECKHUE TIEPCTIEKTUBBI, KaK BUAHO U3 CTAThH
“Tokyo show proves hydrogen is popular’:

Hydrogen’s popularity at the show, which con-
tinues through Nov. 6, is recognition of the potent
selling power of environmentalism (The USA Today
Oct. 23, 2005).

Bech 9kOHOMUYECKHI AUCKYPC MMeEeT IiesIeroa-
raHue Ha YJIOBJIETBOPEHHE MOTPEOHOCTEH, CYIIHOCTEH
UJIeaNbHBIX, TIOCPEACTBOM IPEIOCTABICHUS COOTBETC-
TBYIOIIETO MPOAYKTa, MaTepHATbHONH CYNIHOCTH.
Obparenue xKeJaHus 3alUTUTD OKPYKAIOLIYIO Cpery
B TOBAp, aBTOMOOHJIb HA BOZIOPOTHOM TOILUIUBE, — OT-
BET SIMOHIIEB HA HA3PEBIIYIO MOTPEOHOCTh. OYEeBUIHO,
LEHHOCTh KOJIOTHYECKOW 0€30MacHOCTH HOCHT WH-
TepHAIIMOHAJIBHBIN XapaKTep.

OKOHOMHYECKHE CIEACTBUS IEHHOCTH JKOJIOTH-
YeCKOW 0e30MMacHOCTH MOTYT Ipuodperars Gopmy
npoTekuoHm3Ma. [lomnTrka npoTeKnonn3ma, oopa-
[IEHHOTO Ha CaMHMX aMEPUKAHIIEB, MOIYyYaeT Pe3KO
OTPHIATENBHYI0 YMOLIMOHAIBHYIO OILIEHKY, TaK Kak
OrpaHUYMBACT HX SKOHOMUYECKYI0 cBoOomy. [Ipume-

YaTeILHBIM B JIMHTBUCTHYCCKOM OTHOIICHUHY SBJISET-
s IPOTHBOCTOSTHHE AMEPUKAHCKUX TIPOU3BOUTENCH
Msica U SITOHCKUX MoTpeduTeneii msca. [1o yacrorHoc-
TH BO3HHKHOBEHUS HA CTPAHMIAX PAa3JMYHBIX ra3eT
ATOT TOMTUK MOT OBI OBITh BBIJICIICH B OT/ICIBHBIN CYO-
TonuK o SlnoHuu:

U.S. beef still faces an uphill struggle in Japan,
where consumers are_particularly sensitive to safety
concerns and will often shell out more money — for
more expensive homegrown beef, for instance — rath-
er than run a risk.

A recent poll shows a strong majority of Japanese
still harbor fears about American beef. And some res-
taurants are reluctant to market American beef until
they are certain the public will be receptive (The USA
Today Dec. 19, 2005).

KittoueBbIM SIBIISIETCS SMOIMOTEHHOE CYIIECTBH-
TEeJIbHOE fear, KOTOPOe AAaeT OTPULATENILHYIO OLIEHKY
cutyanuu. Bektop oTpuniarenbHOM 3MOIIMOHATBHON
OLIEHKH pacTpoCTPaHsIOT CYIeCTBUTENbHOE struggle,
“an attempt to do something that takes a lot of effort
over a period of time” [11, 510], u npunarareabHOe
sensitive, “2. easily hurt in the spirit; easily offend-
ed” [10, 904]. JIuans neiiopaTUBHOCTH YCHJICHA WH-
TeHCU(UKATOpaMu, clioBaMu uphill v particularly.

HTak, KOHCTUTY TUBHBIM TIPH3HAKOM SKOHOMUYEC-
KOTO CyO-TomuKa AUCKypca o SInoHUH SIBIISIETCS olle-
HOYHOCTb. J[aHHBIN MPU3HAK MPUCYII] SKOHOMUIECCKOMY
CyO-TOTHKY B CHITy OCOOCHHOCTEH SKCTPAITMHTBUCTH-
YECKOM JUCKYPCUBHOM PAKTHKH, SAPO KOTOPOIt 0000-
HIEHHO COCTABIISIIOT ONEPAIMH BHIOOpA U OIICHUBAHUSI
9KOHOMHYECKOU JESITeIbHOCTH ee areHToB. OCHOBOI
OLICHOYHO# JICITEIbHOCTH COIIMYMa SIBJISIETCS CHCTEMA
[IEHHOCTEH, UM PUCBOCHHAsI. Hanbomnee 4acTOTHEIMHU
AKCHOJIOTMYECKUMU OCHOBAHUSIMU, HAXOSIIIMMH CBOEC
OTpa)KeHUE B SKOHOMHUYECKOM CYO-TOTIHKE JIUCKYPCa O
SIOHMH ABNIAIOTCS IEHHOCTH MATPUOTU3MA, CBOOOIHI,
paBEeHCTBA, HHAWBUIyaIH3Ma, yCIiexa, CPaBeJTABOC-
TH, TIOCTOSIHHOTO ITporpecca, 3pHeKTHBHOCTH, IKOJIO-
THYECKOl 0€30MacCHOCTH, ICHHOCTHBIC OPHEHTAITHH HA
moTpedeHNe, MOOMITEHOCTD, PE3yIbTaT.
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