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The suggested didactic model of teaching business English communication combines the 

advantages of the andragogical, personality-orientated, context, active learning and competence 
approaches to the organization of a teaching process on the basis of problem and module technologies. 
Four main structural components of the didactic model have been considered. The main advantage of this 
didactic model is that it develops not only communicative, but also intercultural competence of a student 
in business communication. That contributes to the development of students' professional competence and 
increases the effective potential of this model.  


