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PLANNING OF THE PRODUCT PROMOTION PROGRAM
A.E. Zernova

This article considers questions of fixing and sharing the budget of the complex marketing
communication of the enterprise and possibilities of consumer requirements management. The author
offers to consider her requirements classification and method of management of consumer requirements.
Besides, offered are four formulas of the budget sharing of the product promotion program for each
quadrant of the FCB matrix and method of fixing a budget.
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